BIGGER 
PROFITS 


= 
MERCHANDISING MAGAZINE OF THE FEED INDUSTRY. 


\ at 


Why Feed Dealers Handle | has 


BIG FLOUR 


‘TIME and the ledgers of dealers who handle BIG JO 
\ Flcur have proven that dollar for dollar invested 
BIG JO returns the greatest profit. These claims are 
easy to analyze. BIG JO has quality — BIG JO has 
met every baking test with successful results. 
That’s why BIG JO customers repeat their 
purchases and why new and steady business 
is continually won as the story of Big Jo’s 
success and economy makes the unsolicited 
rounds from kitchen to kitchen. 


BEST IN THE WORLD 


In war or peace, Big Jo maintains 
its reputation of being “Best in the 
World.” This tradition has been jeal- 
ously guarded, not by mere phrase but 
by the actual oven-test of Big Jo in 
thousands of homes. 


WABASHA ROLLER MILL © 


™~ 
: BIG JO FLOUR 


WABASHA ROLLER MILL COMPANY 


WABASHA, MINNESOTA » » » » » UGS. A. 
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Building by T. E. IBBERSON CO., Siaccaeth 


MATH BRAUN & CO. 
Wahpeton, North Dakota 


Illustrated above is the Feed Mill addition Scott equipped in order to get the highest pos- 
(Building in white) that the Math Braun & Co. sible efficiency and greater profit. 


made to their plant. Shown below it are two in- Everyth ing Jor Every Mill, Elevator 


terior views of the new plant. 


nstalled therein is a Strong-Scott Triple Action Th trond-Scott AVR 
Feed Mixer; Feeder, Scalper and Magnetic Sep- Jhe Str ~ 


arator; Pneumatic Attrition Mill, etc. 


FRED H. 
_ Modern and up-to-date plants should be Strong- Box 124 Oshkosh, Wis. Telephone 8187 


Let us send you full information on our equipment — no obligation. 
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That Soybean oi | 
Meal and Corn 
Gluten Feed of 
Staley’s sure hits 


the mark. a 


1 SOYBEAN OIL MEAL 

2 PEA-SIZE SOYBEAN OIL MEA 

3 SOY BEAN OIL MEAL PELLETS* 
4 CORN GLUTEN FEED 

5 SWEETENED CORN GLUTEN FEED 
6 CORN OIL MEAL 


* THREE SIZES PLAIN AND MINERALIZED 


ALL IN ONE CAR AT CARLOAD PRICES 


The Staley Customer NEVER GUESSES-He Knows! 
A. E. STALEY MANUFACTURING CO. 


DECATUR (FEED DIVISION: ILLINOIS 


PIONEERS OF THE SOYBEAN INDUSTRY IN AMERICA 
AMERICA’S LARGEST PROCESSING PLANT 


Now! MOLASSES 


in BLOCK Form 


Here’s a new and steady profit 
maker for you to handle. Lapp’s 
Mineralized Molactas Block 
supplies livestock with molasses 
and minerals in a handy, easy- 
to-feed form. It will not dissolve 
in rain or attract flies. 


RICH IN MINERALS and VITAMINS 


Lapp’s Mineralized Molactas Block contains dried 
molasses and yeast solids after alcohol is removed. 
It is also rich in minerals including bone phosphate 
of lime, potassium iodide, iron oxide, bone charcoal, 
sucrose, anise and copper sulphate. The blocks are 
so concentrated that the animals obtain liberal 
portions of the ingredients by licking. 
Write for full details and prices today! 


A Product of 


WE SPECIALIZE: IN CONCENTRATES 


Minneapolis, Minn. Nevado, Iowa 
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FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat Gran 
Wheat Middlinga 
Rye Middlinga 
Malt Sprouts 
Linseed Meal 
Soybean Meal 
Oatteed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


Mix IODINE 2nd MANGANESE 
In Your FEEDS This Safe Way 


ESTS show that poultry 

and animals need small 
quantities of iodine and man- 
ganese. For uniform distribu- 
tion of these two minerals in 
your feeds, try this safe, easy, economical method. Write 
for the new Limestone Products Corporation of America 
bookiet which gives you complete details. 


WODIZED CALCITE—“‘Lime Crest” calcite flour is the ideal 
carrier for iodine and assures safe, even distribution 
in your feeds. Mixed fresh to your order. 

MANGANESED CALCITE— Manganese of the finest quality 
combined with calcite flour in the exact ratio you want. 

MANIODIZED CALCITE— An economical and completely 

uniform mixture of manganese, iodine, and calcite 


flour. Eliminates the trouble and expense of pre- 
mixing. 


Available in any mixing or feeding level you desire. 


WRITE DEPT. 798 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 
Newton, N. J. 


FEEDS 
LEY PROT EQuest 
\\ SAMPLES on rR 
pRIcEs— 
Getin | 
VETTE W 
NYACTAS @ 
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‘‘Nopco’’ Vitamin A & D Oils are Available 
in 3 Potencies to Fit Every Mixing Need 


“NOPCO XX’’* FOR- 
TIFIED COD LIVER 
OIL supplies maximum 
Vitamin A & D protec- 
tion at low cost because 
it is so highly concen- 
trated. Takes only a 
little to fortify a whole 
ton of mash—saves on 
storage and transporta- 
tion costs. Guaranteed 
to contain 3000 U.S.P. 
units of Vitamin A and 
400 A.O.A.C. units of 
Vitamin D per gram. 


STANDARDIZED 
COD LIVER OIL com- 
bines the safety and 
economy of a fortified 
oil with the customer 
sales appeal of straight 
cod liver oil. Fills every 
mixing need at low 
cost. Guaranteed tocon- 
tain 1500 U.S.P. units 
of Vitamin A and 200 
A.O.A.C. units of Vita- 


min D per gram. 


“NOPCO’’* CoD 
LIVER OIL provides 
safe, effective protec- 
tion where higher levels 
of oilare wanted. Tested 
with the same care and 
precisionas “Nopco X” 
“Nopco XX’’. 
Guaranteed to contain 
850 U.S.P. units of 
Vitamin A and 8s5 


and 


A.O.A.C. units of Vita- . 


min D per gram. 


white you need 


HAT a grand feeling when 

the last pin topples over—and 
you've made a strike to win the game 
for the home team! It’s a comfortable 
feeling, too, when you get rid of your 
worry about the Vitamin A & D con- 
tent of your feeds—find a source that you 
know will give complete satisfaction. 


For more than twelve years, 
‘““Nopco’’* Vitamin A & D Oils have 
been helping feed men fortify their 
feeds safely, easily, and at low cost. 
These oils have won the complete 
confidence of the feed trade because of 
their ability, at our recommended 
levels, to give results on the farm— 
and to build business in the feed mill. 
This outstanding performance is made 
possible by the constant research and 
testing carried on in the Nopco plant. 


Your customers deserve the best Vita- 
min A & D protection you can give 
them. ‘‘Nopco’’ Vitamin A & D Oils 
are second to none in efficiency, econ- 
omy, and dependability. Try them in 
your feed mixtures now and enjoy 
that certain feeling. 


*Trade-marks of the National Oil Products Company 


SOLVES THE 
-“TWO-OIL” PROBLEM 


“Nopco X"* does double duty 
because it supplies sufficient oil 
content to satisfy your customers 
who want an “‘oilier’’ feed— yet 
it is always safe, dependable 
and economical. 


NATIONAL OIL PRODUCTS COMPANY, Essex Street, Harrison, N. J. 
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ohio firm 


celebrates 


started as hay buyers 


IFTY years of service by the 

Dewey Bros Co., Blanchester, 

Ohio, has just been celebrated, 
marking a half century of steady 
growth and progress. 

In addition to headquarters at 
Blanchester, the firm operates 
branches at Leesburg, Lynchburg 
and South Charleston, Ohio. 

The company was established in 
1889 by Joseph Sigel Dewey and 
Lewis Wilson Dewey, who started 
in the business of buying and sell- 
ing hay and other feeds. Additional 
lines were added as the firm grew 
and expansion was necessary. Pre- 
ceding the formation of the partner- 
ship, J. S. Dewey was employed 
by a Washington, D. C. firm, to 
buy hay in southern Ohio. The hay 
was hauled loose, cut short lengths, 
baled and shipped to Washington. 
After this business was discon- 
tinued Mr. Dewey returned to 
Blanchester to form the original 
partnership with his brother. Hay 
was purchased and hand-baled 
and shipped by rail to Cincinnati. 
This hand-baling was in general 
use until 1891 when horse presses 
made their appearance. 

Present location of the company 
headquarters was acquired in 1892. 
The big warehouse was destroyed 
by fire in 1895 and the present 
office, warehouse, grain elevator 
and other structures were erected 
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in 1907, following another fire 
which wiped out the entire plant. 
Dewey Bros. grain elevator was 
the first in that section, all grain 
prior to that being loaded into cars 
by hand. 

The company was incorporated 
in 1903 with a capital of $100,000 
common stock. This was increased 
the following year by $25,000 pre- 
ferred and in 1907 by $200,000 
common and $100,000 preferred 
shares. 

In 1893 a branch was opened at 
Leesburg, with a brother, John J. 
Dewey, in charge. A flour mill was 
purchased in 1895, following which 
a grain elevator was built. Addi- 
tions and improvements were made 
from time to time, another elevator 
purchased in 1912, a Diesel power 
plant added in 1932 and large ad- 
ditions built for the mixing and 
storage of feeds. All of the milling 
for the company is now done at 
the Leesburg plant. 

The plants at Lynchburg and 
South Charleston were acquired, 
following the opening of the Lees- 
burg branch. At one time a plant 
was operated in Xenia and a mill 
at Trebin near Xenia, but both 
were sold shortly before the last 
World War. 

The company manufactures and 
distributes a complete line of dairy 
poultry and stock feeds, flour and 


grain products and deals exten- 
sively in hay and straw and dis- 
tiller’s grains, shipping over a wide 
territory with a considerable quan- 
tity being produced for export. 

The firm is regarded as a pioneer 
in distillers’ dried grains, having 
handled this commodity extensively 
for nearly 50 years. The first drier 
for this type of work was installed 
45 years ago at Lynchburg. Pre- 
vious to that, the wet mash was 
fed to cattle and hogs. For a long 
period of time, this feed was sold 
under the trade name, D.D.D. 
Grains, later being changed to its 
present name, 3D Grains. 


The Dewey Bros. company has 
been highly successful in securing 
freight rate reductions which not 
only have been beneficial to the 
company but to scores of other 
shippers, producers and consum- 
ers. It has always maintained an 
active interest and has taken part 
in the civic and business welfare 
of the communities in which it op- 
erates. 

Buyers and shippers of hay and 
straw with whom the concern deals 
are located at strategic points in 
Ohio. Actual selling is handled in 
the general headquarters in Blan- 
chester. 

The company has always been 
actively identified with state and 
national association work and is a 
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member of the National Hay as- 
sociation, Ohio Grain, Mill & Feed 
Dealers association, American Feed 
Manufacturers’ association and 
other progressive organizations. 

L. W. Dewey, surviving brother 
of the original partnership, is presi- 
dent and active head of the com- 
pany. J. S. Dewey died in 1916 at 
the age of 54. Both brothers served 
as president of the Ohio Millers, 
association as did W. W. Wicker- 
sham, present manager of the flour 
and corn goods department of the 
company. 

J. C. Dewey, son of J. S. Dewey, 


GROWING 


VITAND is having a two-way 
growth: More feed manufacturers 
are turning to it each week, and 
the average size of orders is in- 
creasing. Many now order tank 
carloads whose initial orders cau- 
tiously specified a few drums. 


Within 3¥%2 years, VITAND has 
become one of the dominant “A” 
and “D” supplements in poultry 


is vice-president of the company 
and retail manager of the Blan- 
chester plant. Ray B. Dewey, the 
other son of J. S. Dewey, is a di- 
rector and general field represen- 
tative. He was in charge of the 
South Charleston plant for a num- 
ber of years. 

William Dewey, son of the pres- 
ent president, is treasurer of the 


company; another son, John, is 
superintendent of the Leesburg 
properties, and the third son, 


George, is manager of the South 
Charleston business. 
Harold D. Garrison is secretary 


MAPTHOLE Ing 


and animal feeds . . . a rapid 
growth pointing conclusively to 
customer satisfaction. Only the 
quality of dependable goodness 
could increase the frequency of 
reorders and enlarge their aver- 
age size. 


VITAND contains minimums of 3,000 USP 
units of vitamin A and 400 AOAC chick 
units of vitamin D, per gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis 
JESSE C. STEWART CO., Pittsburgh 
WARNER’S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 

CORN BELT SUPPLY CO., Sioux City, Ia. 


KING BROTHERS, Philadelphia 

SAM KRAUS, Fort Wayne, Ind. . 
WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 
CHAS. SCHAEFER & SON, Brooklyn 
SHELDON LATTIN, Buffalo, N. Y. 


Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


L. W. DEWEY 


of the company, completing the 
list of officers. He is a son of the 
late J. M. Garrison who was secre- 
tary-treasurer of the company for 
many years in the Blanchester gen- 
eral office. He is also manager of 
the hay and straw department. 

W. C. Grant, 77, is the oldest em- 
ploye, both in age and term of serv- 
ice. He has been continuously em- 
ployed for 40 years, has always 
been identified with the hay and 
straw department and worked out 
of the South Charleston office. He 
says he is unable to estimate the 
thousands of carloads of hay and 
straw he has bought, loaded and 
shipped in the 40 years. 

A roll call at the time of the 
golden jubilee celebration shows 
that ten persons have been in the 
service of the company for 25 years 
or more. These include, in addi- 
tion to Mr. Grant: 

George Shaffer, manager of the 
Lynchburg branch, 30 years; Leslie 
Priest, 27 years; Frank Jackson, 26 
years; F. M. Wooland, 26 years; 
David Berry, 25 years, and John 
Priest, 25 years, all at the Lees- 
burg branch; Joe Smith, Blanchester 
branch, 25 years; Mr. Wickersham 
and H. E. Adams, Blanchester gen- 
eral office, 28 years each. Mr. 
Adams is head bookkeeper. 

A golden anniversary dinner was 
held recently to celebrate the com- 
pletion of the half century of busi- 
ness by the company. 


® BONANZA EQUITY, Shawano, 
has installed a new feed mixer. 


Wis., 
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National 


attains universal prominence 
industry mobilized for event 


é OR the third successive year 
‘$f American farmers are about to 
~~ be made more conscious of the 
iaportance of scientific feeding. 
lvonths of planning and prepara- 
t.on by the feed industry will be 
brought to a climax and unleashed 
October 16 to 21 as the commem- 
erative occasion of National Feed 
Week is celebrated. 

Mobilized but peaceful troops of 
manufacturers jobbers and dealers 
will go on parade with the sole 
purpose of demonstrating that they 
are the powerful allies of agricul- 
ture in the movement to annihilate 
farm waste and losses from im- 
proper methods of poultry and live- 
stock feeding and preventable 
diseases. Chronicling the great 
annual celebration of National 
Feed Week and its aims and pur- 
poses will be the press of the na- 
tion. Already reservoirs of ink have 
been absorbed in telling the Feed 
Week story and the presses will 
continue to roll at top speed, grind- 
ing out news releases and ad- 
vertising copy presented by feed 
dealers to their local editors for 
the duration of the celebration. 

Radio stations will also rally to 
the cause. Scheduled to speak over 
WLS, Chicago, on the regular Din- 
ner Bell program, October 16, is 
Ralph M. Field, president, Ameri- 
can Feed Manufacturers associa- 
tion. Mr. Field will elaborate on 
the National Feed Week slogan, 
“Better Feeding Brings Bigger Pro- 
fits," pointing out the progress of 
feed manufacturers in supplying 
the farmer with scientifically pre- 
pared feeds and feed ingredients. 
Spot announcements prepared by 
National Feed Week headquarters 
in which rural customers are urged 
to patronize their feed dealer and 
enlist his services on feeding prob- 
lems will also be voiced daily over 
the big networks as well as local 
stations. 

Typical of the many offers of co- 
operation received is the one from 
the Westinghouse broadcasting sta- 
tions, including WOWO and WGL, 
Fort Wayne, Ind. 

“We will be glad to cooperate 
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with The Feed Bag,” the sales pro- 
motion department writes, ‘in pub- 
licizing National Feed Week to our 
tri-state audience of 2,000,000 peo- 
ple. We find that the announce- 
ments supplied by National Feed 
Week Headquarters are apprcpri- 
ate. The service and character of 


HA OW did you celebrate National 
Feed Week? The Feed Bag, in its 
November issue, will present ideas 
used throughout the country which 
boosted sales and made the event 
a success. Photographs and a brief 
description of special displays, farm 
meetings, etc., will be gladly wel- 
comed. Won't you sit down after the 
celebration and tell us just how you 
did it? 


these announcements is too import- 
ant to allow them to be commercial- 
ized, so we are not going to attempt 
to sell sponsor tie-ins.” 

Other leaders in the feed indus- 
try in addition to Mr. Fields will 
also speak on behalf of “Better 
Feeding Brings Bigger Profits.” 
Dealers and manufacturers having 
regular time on the air will devote 
a large portion of their programs 
to announcements concerning the 
special event. 

Thousands of posters printed by 
National Feed Week Headquarters, 
741 N. Milwaukee Street, Milwau- 
kee, have been distributed to the 
trade and are now flashing their 
message in the windows of feed 
stores and other vantage points 
from coast to coast. There is still 
a good supply of stickers available, 
however, and the trade is urged to 
utilize these for a final burst in the 
announcement and celebration of 
National Feed Week. The price is 
$2.00 per 1,000 and $1.00 for 500. 

Many feed dealers, as they did 
last year, are cooperating with 
each other to put National Feed 
Week across in their counties or 


larger areas by publishing cooper- 
ative advertising and sponsoring 
community-wide special sales, etc. 
Individually, countless feed stores 
are going the second mile and 
cashing in on the publicity and 
promotion of Feed Week. They are 
holding farm fairs, feed meetings, 
working with local Kiwanis and 
Rotary clubs and, in general, put- 
ting the celebration into concrete 
form with the view of building not 
only temporary but permanent 
sales and good will. 

With less than a week remaining 
before the celebration, National 
Feed Week Headquarters is work- 
ing at fever pitch but assures all 
who desire individual assistance 
that their requests will be promptly 
fulfilled. 

The fine spirit of cooperation 
shown by the trade is heartening. 
With a majority of the members 
of the industry forgetting about 
competition and working along a 
unified front, the accruing of great 
benefits to all is inevitable. Those 
who have stayed in the background 
and decided to “let George do it’ 
are urged to get on the band 
wagon these last two final weeks 
and make the slogan “Better Feed- 
ing Brings Bigger Profits’’ ring loud 
and long in every farm home in the 
country. 

@RIVERTON MILLS CORP., Riverton, Va., 
has been revived by Elliot Marshall, Front 
Royal. The firm will conduct a general 
milling business with a capital stock of 
$100,000. 


@ MOUNTAIN CITY GRAIN & Storage Co., 
Frederick, Md., has been incorporated by 
James H. Gambrill, Jr., James H. Gambrill, 
3rd, Howard L. Wilkins and Samuel H. 
Rogers. 


@ NORBERT SCHLEIS, proprietor of the 

Farmers Feed Store, Antigo, Wis., is build- 

ing an addition to his present plant. 


@ FRANK AUSTIN, 79, associated with 
the Great Northern Elevator Co., Superior, 
Wis., for more than 50 years died Septem- 
ber 15 at a local hospital. 


s 


LACTOFLAVIN HELPS LAYERS PRODUCE 


Poultry scientists at California and Ohio agricultural ex- 
periment stations have demonstrated that Lactoflavin in 
laying mashes affects egg production. A ration low in 
Lactoflavin limits egg yield. A ration high in Lactoflavin 
results in good egg production. 

The California authorities also have stated that some 


LACTOFLAV/IN SUPPLEMENT 


WITH NATURAL VITAMIN D 


... for all your rations 


Faydry With Natural Vitamin 
D from fish liver sources pro- 
vides, in dry product form, a 
dependable and economical 
supply of Vitamin D of guar- 
anteed A.O.A.C. chickunitage. 

Flaydry With Natural Vita- 
min D contains the Lactoflavin 
and all the other B-G vitamins 
of regular Flaydry p/us Vitamin 
D—a “natural” combination 
for poultry rations. 

Flaydry With Natural Vita- 
min D meets the needs of 
feed manufacturers large and 
small. It is easy to handle, 
readily mixed, easy to store, 
and it cuts inventory costs. 

Order Flaydry With Natural 
Vitamin D to be shipped in 
your next car of Flaydry Lacto- 
flavin Supplement. 


HATCHABILITY 


practical poultry rations may not 
contain enough Lactoflavin for maxi- 
mum egg production. 


LACTOFLAV/IN SUPPLEMENT 


Flaydry Lactoflavin Supplement 
makes possible the addition of this 
stimulating factor—Lactoflavin—for 
egg production. 

Many leading feed manufacturers 
now are adding Flaydry Lactoflavin 
Supplement to their rations to sup- 
plement the egg producing values 
of the other ingredients in the feed. 
The additional Lactoflavin—and other 
factors of milk’s B-G group of vita- 
mins—that Flaydry brings to a mash 
helps protect against uneven vitamin 
content and at the same time builds 
up the total Lactoflavin supply to 
maintain better egg production. 

Write now for further information 
about Flaydry. 


EGG PRODUCTION 


Special Products Division 


350 MADISON AVENUE, NEW YORK, N. 


Mineral Mixers Elect 
Ahern as Chief 


J. S. Ahern, Moorman Mfg. Co., Quincy, 
Ill., was elected president of the Mineral 
Feed Manufacturers association at the an- 
nual convention held at the Olympia 
Fields Country club, Chicago, September 
8. J. L. Elliott, Oelwein Chemical Co., 
Oelwein, Ia., was chosen vice president 
and Miss Leota Varnier, Moorman Manu- 
facturing Co., was named secretary. 

Increased sales due to the war situa- 
tion was predicted in discussions during 
the convention. Attention was called to 
the successful fight waged by the associa- 
tion against legislation detrimental to min- 
eral feed manufacturers in the various 
states. It was pointed out that more than 
100 bills were proposed and that prac- 
tically all of these were defeated. 

L. F. Brown, former secretary of the 
association, now living at St. Petersburg, 
Fla., was guest of honor at the annual 
banquet held in the evening and made a 
brief talk during the business session. 

Mr. Ahern, newly elected president, re- 
viewed the results of experiments on min- 
erals made in various state agricultural 
stations and pointed out the merits of 
manganese for poultry. 

The annual golf tournament was held 
in the afternoon with Ralph M. Field, presi- 
dent, American Feed Manufacturers asso- 
ciation, winning the low gross prize. 

All of the directors of the association 
were reelected. They include J. H. Murphy, 
Murphy Products Co., Burlington, Wis., 
and P. A. Casey, Vitamineral Products 
Co., Peoria, Ill., and the officers of the 
organization. 

@ S. E. PETERSON, E. H. Brown Adver- 
tising Agency, Chicago, returned Septem- 
ber 20 from a fishing trip on Buckskin 
lake near Flambeau, Wis. “Pete” suc- 
ceeded in landing five large bass and a 
muskie. 

@ EMIL WICK, Lewis Feed Co., Lewis, 
Wis., returned recently from a trip through 
the Dakotas where he visited two brothers 
he had not seen for 12 years. He was 
accompanied by his wife. 


Peterson New Head 


Of Manufacturers 


Roy Peterson, Pillsbury Flour Mills Co., 
Minneapolis, was chosen president of the 
Northwest Feed Manufacturers & Distri- 
butors association at a dinner meeting 
held recently at the Curtis hotel, Minne- 
apolis. 

Elected as vice president were E. J. 
Cashman, Doughboy Mills, Inc., New 
Richmond, Wis.; L. H. Patten, Farmers & 
Merchants Milling Co., Glencoe, Minn., 
and Stan Nelson, Northrup, King & Co., 
Minneapolis. S. N. Osgood, Fruen Milling 
Co., Minneapolis, was retained as secre- 
tary. 

Those now serving on the executive com- 
mittee are George Smith; A. L. Stanch- 
field; Warren Plummer, Washburn Crosby 
Co.; C. E. McCartney, Purina Mills—all 
of Minneapolis,, and O. M. Jensen, Armour 
& Co., South St. Paul, Minn. 
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DON'T CUT Conditions in Europe have curtailed imports of many products 
QUALITY of importance to the feed industry, chief among which is cod 

liver oil. As a consequence such products have increased 
considerably in price and, even at the higher levels, are not freely available. 


The same is also true of some domestic feed ingredients of which milk 
products and fish meal are good examples. It is safe to say that there isn’t 
a single feed ingredient which has not in some measure been affected, as 
to price and supply, by the war. 


The feed industry, as a result, now faces the problem of maintaining present 
formulas despite prices and shortages or of changing formulas without sacri- 
fice of quality. 


Any sacrifice of quality, of course, would be detrimental to the entire mixed 
feed industry. Quality, as determined by feeding results, has been respon- 
sible for the steadily increasing demand for prepared feeds and farmers 
would be quick to notice and resent any change in policy. Even a temporary 
flood of inferior feed would set the industry back at least a decade. 


Don't cut quality. Maintain your proved fomulas as long as you can and 
when and if it is necessary to make any change be sure that your replace- 
ments will continue to do a quality job for your customers. 


The larger commercial mixed feed manufacturers are in the best position 
to maintain the quality of their rations. They are best protected as to supplies 
and their nutritional experts and laboratories will be able to guide them 
properly should formula changes become necessary. 


Even the smaller manufacturers, however, can have no excuse for pro- 
ducing an inferior feed. There is still no feed essential which they cannot 
obtain if they are on their toes and should formula changes become necessary 
they too may have the benefit of expert advice from the agricultural colleges 
and from the nutritional experts employed by the various concentrate manu- 
facturers. 


No matter what happens, let us all remember that “quality is the only sure 
foundation for permanent success.” Don't cut quality — for the good of the 
feed industry and for the good of your own business. 
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UCH less than a hundred 

years ago, the bulk of 

American business was 
done at the thousands of “general” 
stores throughout the country. But 
the general store went the way of 
peg-top pants when the modern 
machine-age hit its stride, and only 
a few are left who remember the 
bewildering assortment of gowns 
and garden tools that lined its 
shelves. 

Today, however, there is definite 
proof that the old general store idea 
is coming alive again in spite of 
modern changes. It can be carried 
to extremes, of course, and there 
is no reason to believe you can 
successfully establish a ladies’ 
ready-to-wear department in a feed 
store. On the other hand, let’s see 
how R. S. Altman makes it work 
for his chain of 60 retail feed stores 
in Pennsylvania and West Virginia. 

Established some 40 years ago, 
Altman's Cash feed stores are lo- 
cated in large and small towns, 
mostly in Pennsylvania. And the 
general store idea has worked 
equally well for all of them. They 
don’t attempt to sell yard goods, 
household furniture or potted plants. 
But they do carry an excellent se- 
lection of ordinary household com- 
modities and garden tools, which 
brings them extra profits. Simply 
stated, the idea is this: By stocking 
a supply of soap, washing powder, 
toilet paper, water-softener, can- 
ning jars, brooms and other house- 
hold necessities, Altman's can save 
the farmer many unnecessary steps. 
The farmer, in turn, is grateful. 
Somebody must sell him these ar- 
ticles, so why shouldn't it be the 
feed dealer? 

“No doubt there are feed dealers 
who might object to the general 
store idea on the grounds that it is 
unethical,” remarked John P. Ruch, 
manager of the Sunbury, Pa., store. 
“But the fact remains that many 
hardware and grocery stores have 
jumped with both feet into the feed 
business. They have discovered 
that the farmer is a mighty good 
customer. And they can’t see any 
reason why they should not sell all 


pays profits for altman’s 
sixty retail feed stores 


his needs, including feed. So, it 
looks as though the feed dealer is 
being forced into the general store 
idea whether he likes it or not.” 
When a customer stops at Alt- 
man's for a supply of hog feed, he 
may stroll through the store and se- 


PUPIL OUTDOES MASTER is 
an appropriate title for this pic- 
ture. Barbara Frost, 11, daugh- 
ter of W. P. Frost, manager, 
Eastern States Milling Corp., 
Buffalo, proudly displays a 22- 
inch, 6-pound small mouth bass. 
She made the prize catch at 
Sunset Lodge, Horse Shoe lake, 
Ontario, Canada. Incidentally, 
Barbara has something to brag 
about, for many expert fisher- 
men, including her father, have 
been trying all their lives to 
land a big one of this type. 


lect a half-dozen items he has just 
discovered he needs at home. He 
may be reminded that he needs 
motor oil or house paint. -And he 
doesn't have to trot all over town 
for these things, because he can 
buy them all at Altman’s. The same 
may be said for fencing, roofing, 


axle grease, clothes lines, bushel 
baskets, galvanized tubs and buck- 
ets, picks, shovels and many other 
useful articles. 

As Mr. Ruch points out, the gen- 
eral store idea offers an excellent 
method for building greater volume 
from regular customers with only 
a small additional investment. Nat- 
urally, the average feed dealer will 
not find this idea instantly success- 
ful. A market for these articles al- 
ready exists. But the feed dealer 
who wishes to build more volume 
in this manner has a real job ahead 
of him. The farmer who has dealt 
for years at the local hardware or 
department store is not going to be 
won immediately. When you get 
the feed customer in the habit of 
buying most of his needs where he 
buys his feed, however, you'll dis- 
cover your business is paying much 
larger dividends. 

“The general store idea should 
not be considered of first import- 
ance,” cautions Mr. Ruch. “Our 
modern drug stores may be able to 
sell everything but drugs, and get 
away with it. But a feed store must 
stick to the feed business and let 
the general store idea tag along 
behind. 

“During a recent inventory, I sug- 
gested that we ought to have a 
more tidy arrangement of our vari- 
ous articles of merchandize. I was 
told that if I fixed it up too good, 
it wouldn't look like a feed store. 
And that’s gospel truth.” 

In addition to his 60 retail feed 
stores, R. S. Altman has a mill at 
Irwin, Pa., and a 600-barrel mill 
at Troy, Ohio. He is also owner of 
the Westmoreland County hatch- 
ery, which has a capacity of 300,- 
000 eggs. 


@ ROCKY MOUNT GROCERY & Milling 
Co., Rocky Mount, Va., has installed a 
complete feed mixing plant. 

@ QUAKER CITY FLOUR Mills, Inc., Union, 
N. J., has increased its capital stock from 
$50,000 to $150,000. 
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Peak production when egg prices are high 
—that’s what every poultryman is plan- 
ning now. And to reach that peak, poul- 
trymen know their flocks must continue 
to have mashes that keep bodies strong 
and aid in egg production. 


Most poultrymen, like feed manufac- 
turers, know that a mash should contain 
plenty of those all-important vitamins A 
and D. These vitamins help promote 
growth, build strong bones and sturdy 
bodies, help produce a bigger egg harvest 
when prices are at the peak. 


You, as a feed manufacturer, should be sure your poul- 
try mashes contain guaranteed vitamin A and D 


Potency Vitamin A and D Oil. 


Exadol is rich, dependable, guaranteed 
in vitamin potency. Exadol is guaranteed 
to contain 3,000 (or more) vitamin A, 
U.S.P. XI units, and 400 (or more) vita- 
min D, A.O.A.C. chick units, per gram. 


When you use Exadol in your feeds, you 
have the privilege of using the Squibb 
Water-Marked Safety Tag on your feeds. 
This tag identifies your feeds with 
Exadol. 


Remember .. . the profit season for poul- 
trymen can be a bigger profit season for you, too! Investi- 
gate Exadol. Cash in on the Exadol Formula Tag. Mail 


potency. You can be sure of a dependable source of Late coupon for free Squibb Vitamin Feeding Portfolio. 


vitamins A and D, if you use EXADOL*—Squibb High 


%*A trademark of E.R. Squibb & Sons. 


D 
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Squiss’s 
= VITAMIN FEEDING 
BE 
E. R. SQUIBB & SONS FB-10 


Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio,“Squibb’s Contribution 
RD CC to Vitamin Feeding.” I understand this places us under 
no obligation. 


Name 


Address 


City State 


HIGH POTENCY VITAMIN AanoD OIL Po 
roe Eastern Sales Agents |= Mid-Western Sales | 
THE O.K. COMPANY THOMPSON-HAYWAI 
Atkins & Durbrow, Inc. 
165 John Street, New York 29th and Southwest -..-- . 
1524 S. Western Ave., Chicago Kansas City, Mo. 
Pacific Coast Sales Offices 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 
e130 


here’s comparison of 


Prices 


for september 1914-1939 


HAT effect will the war 
have on future prices of 
basic feeds and grain? 


This question is in the mind of 
every feed dealer and the name of 
the expert who can make an accur- 
ate prediction will indeed go down 
in economic history. 

One man’s guess, however, is as 
good as another's. But it is a known 
fact that conditions in the first 
World War in 1914 are consider- 
ably different from the present 
situation. 

Foreign nations have a greater 
surplus of wheat than in 1914. 
American bins are also bulging 
with a large carryover of wheat 
and corn. The government is now 
holding 250,000,000 bushels of corn 
from the 1938-1937 harvest. 

It is generally contended that the 
kiting prices on feeds, following the 


declaration of war by England and 
France had no basic soundness. 
The belief is that while speculative 
markets immediately respond to the 
effect of a new war, there is an in- 
terim before the full effects are felt 
in a country with an economic set- 
up such as the United States. 

To forecast the market trend at 
this stage would be ridiculous. A 
study of the comparative prices 
during September the first full 
month of the war in 1914, and for 
the same month, however, may pro- 
vide an insight into the relative 
starting points of prices. 

Bran in September, 1914, hit a 
high of $24.50 and a low of $21.00. 
The high for September 1939 was 
$27.00 and the low, $20.50. 

Oil meal reached a top of $31.50 
and a low of $30.00 in September, 
1914. The September, 1939, figures 


were $37.90, high, and $33.90, low. 

For gluten feed the high in 1914 
was $28.60 and the low, $24.60. The 
high in 1939 for September was 
$25.60 and the low $19.70. 

Wheat shows a big variation, 
bearing out the effect of the sur- 
pluses on hand. In September 1914 
it hit a high of $1.20 % per bushel 
and a low of $1.02. The September, 
1939, range was 88 cents, high, and 
75% cents, low. 

The surplus corn situation is also 
reflected in the comparison. Corn 
in September, 1914, reached a peak 
of 82% cents a bushel and a low 
of 67% cents. The ‘39 prices ranged 
from 60% to 49% cents. 

Below are day by day Milwaukee 
September market prices on bran, 
oil meal, gluten feed and December 
corn and wheat in 1914 and 1939. 
What's your guess? 


Bran Bran | Oil meal Oil meal | Gluten Gluten | Corn Corn | Wheat Wheat 
Date 1939 1914} 1939 1914} 1939 1914| 1939 1914} 1939 1914 
20.50 24.00 | 33.90 31.50 | 19.70 28.60 | | 757% 1.11 
V6 FERS 20.50 24.50 | 33.90 31.50 | 19.70 28.60 | 49% 80s | 7642 1.11 
B/3.cs<t0 Sunday 24.50 | Sunday 31.50 | Sunday 28.60 | Sunday 8142 | Sunday 1.145% 
BVA. <onoe Holiday 24.00 | Holiday 31.50 | Holiday 28.60 | Holiday 82% | Holiday 1.20% 
| 4 ee 25.00 24.00 | 35.90 31.50 | 19.70 28.60 | 53% 81% | 8142 1.19% 
ST, Fea: 27.00 Sunday | 37.90 Sunday | 19.70 Sunday | 57% Sunday | 8642 Sunday 
| ee 27.00 Holiday | 37.90 Holiday | 19.70 Holiday | 60% Holiday | 88% Holiday 
i ae 27.00 23.75 | 37.90 31.50 | 19.70 28.60 | 59%/2 79 185% 1.13% 
BO. «cee 27.00 23.75 | 37.90 31.50 | 19.70 28.60 | 56% 79 =| 82% 1.14% 
B70... 53 Sunday 23.50 | Sunday 31.50 | Sunday 28.60 | Sunday 77 +| Sunday 1.1142 
<4 | Eee 27.00 23.25 | 37.90 31.50 | 19.70 28.60 | 57% 76% | 84 1.18% 
(| eee 27.00 23.00 | 37.90 31.50 | 19.70 27.60 | 56 77% | 81¥2 1.09 
"4 \. oe 24.50 Sunday | 37.90 Sunday | 19.70 Sunday | 57% Sunday | 85% Sunday 
9/14..... 24.50 23.00 | 37.90 31.00 | 25.15 27.60 | 58% 75 | 86% 1.02 
Byi5.....% 24.50 22.50 | 37.90 31.00 | 25.15 27.60 | 58% 76% | 86 1.04% 
B/16....<2 24.50 22.50 | 37.90 31.00 | 25.15 26.60 | 58 77% | 85% 1.09 
Vd | Baas, « Sunday 22.00 | Sunday 31.00 | Sunday 26.60 | Sunday 762 | Sunday 1.07 
24.50 21.75 | 37.90 31.00 | 25.15 26.60 | 57 | 1.0842 
8/19. ..«. 24.00 21.50 | 37.90 31.00 | 25.15 26.60 | 55% 79s | 85 1.10% 
BUR). <.a0 24.00 Sunday | 37.90 Sunday | 25.15 Sunday | 55% Sunday | 85 Sunday 
22.50 21.25 | 37.90 31.00 | 25.15 26.60 | 56/2 79% | 1.11% 
22.50 21.00 | 37.90 30.50 | 25.15 26.60 | 55% 79 | 86% 1.08% 
B/23...05 23.00 21.50 | 37.90 30.50 | 25.15 26.60 | 54% 71% | 86% 1.11% 
BA; 58 Sunday 21.50 | Sunday 30.50 | Sunday 26.60 | Sunday 70% | Sunday 1.07 
BRS; 50% 22.50 21.50 | 37.90 30.50 | 25.15 _ 26.60 | 545% 70% | 85¥2 1.10 
[V2 See 22.50 21.50 | 37.90 30.00 | 25.60 26.60 | 54% 70 | 85% 1.08% 
+ ae 21.50 Sunday | 37.90 Sunday | 25.60 Sunday | 53% Sunday | 85% Sunday 
i: ee 21.50 21.25 | 37.90 31.00 | 25.60 24.60 | 505 69% | 83% 1.09% 
B23... Sunday 21.25 | Sunday 30.00 | Sunday 24.60 | 49% 67% | 82% 1.09 
9/30. 21.50 21.00 | 37.90 30.00 | 25.60 24.60} 51 677% | 1.08Ys 
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THE PROVING GROUND FOR 


‘Farm-tested’ FEEDS 


ARRO and Gold Medal ‘Farm-tested’ Feeds are founded 
upon thousands of carefully conducted feeding trials at 
Larro Research Farm. With this background of fact 
‘Farm-tested” Feeds are designed to produce high profit over 
feed cost. Feeders have seen them yield outstanding results 
..... dealers have seen them build good will. The effect is 
feeder and dealer confidence based upon years of steady, 
dependable performance. 


There may be a dealer franchise open in your locality. Write 
now for information about the profit opportunities in Larro 
or Gold Medal ‘Farm-tested Feeds, and the splendid 


cooperation in advertising and resale assistance that goes 
with them. 


LARROWE MILLING COMPANY 


(Trade Name) 
Division of General Mills, Inc. 


Detroit, Michigan 
WASHBURN CROSBY COMPANY 


(Trade Name) 
Central Division of General Mills, Inc. 


Minneapolis ~ Kansas City 
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Control 


most outstanding program in its 

history, the Association of American 
Feed Control Officials will meet at the 
Raleigh hotel, Washington, D. C., Novem- 
ber 2 and 3. 

Three well known members of the feed 
industry are scheduled to speak on the 
opening day. Ralph M. Field, president, 
American Feed Manufacturers association, 


GQ v8 what is considered the 


will discuss uniform feed laws and other 
problems of the trade. The role of min- 
erals in feed nutrition is to be explained 
by George Wrightman, manager, Mineral 
Feed Manufacturers association, Des 
Moines, Ia., and F. A. McLellan, vice pres- 
ident, Cooperative G. L. F. Mills, Inc., 


Buffalo, N. Y., will give a resume -of the 
feed business. 

An address of interest to feed men wil] 
also be given by Dr. H. W. Titus, bureay 
of animal industry, National Agricultural 
Research Center, Beltsville, Md. He will 
discuss the utilization of feed by the grow- 
ing animal. The afternoon session of the 
opening day will be devoted to reports 
on assigned subjects and a discussion on 
the definitions of feedstuffs. 

On the following morning control offi- 
cials will give addresses on numerous 
topics with the time for each limited to 
ten minutes. Reports of various committees 
and the election of officers will conclude 
the convention. 

Present officers of the association are 
L. M. Jeffers, Sacramento, Cal., president; 
J. F. King, Atlanta, Ga., vice president, 
and L. E. Bopst, College Park, Md., secre- 
tary and treasurer who is directing ar- 
rangements for the program. 

Members of the feed industry are cor- 
dially invited to attend the convention. 


@ Jj. I. GATES MILLING CO., Columbus, 
Ohio, is expanding its warehouse facili- 
ties. The project will cost several thou- 
sand dollars and was necessitated by in- 
creased business. 


@ PAUL EVANS, owner of the P. & E. 
feed and hatchery, Springfield, Ill., an- 
nounced recently that the name of his 
firm had been changed to the Evans feed 
and hatchery. 
@ RICHARD VIRGILS, manager, Granger 
feed mill, Granger, Ind., was recently 
burned about the hands while fighting a 
fire that resulted in several hundred dol- 
lars damage to the plant. 

@ HANKEY MILLING CO., with head- 
quarters at Petoskey, Mich. has sold 
its branch store at Mancenola, Mich., to 
Preston Feathers. 


There’s a reason why Dr. Salsbury’s Rota-Caps are the 
country’s outstanding worm treatment for poultry: ONLY 
Rota-Caps contain Rotamine — a new, scientific com- 
bination of active worm-removing drugs that (1) expels 
large round worms, capillaria worms, and tapeworms,* 
heads and all; (2) is so easy on the birds that it 
DOESN’T knock egg production, and DOESN’T set 
back growing birds! 

No wonder Rota-Caps are a coast-to-coast favorite. No 
wonder Rota-Caps are showing dealers everywhere the 
way to greater service, sales and profits. 


This fall Rota-Caps are backed by a two-year Record Of 
Performance for poultry raisers and dealers alike. Further 
backed by a more powerful national advertising and 
merchandising campaign than ever before. 


So take advantage of the profit possibilities Rota-Caps 
offer. It’s easy to every customer a Rota-Cap cus- 
7 tomer. Ask your Dr. Salsbury salesman for quantity 
prices offering extra profits. Or write to Dr. Sals- 
bury’s Laboratories, Charles City, Iowa. 


@ EASTERN STATES Cooperative & Mill- 
ing Co., has purchased a 22-acre tract at 
Huron, Ohio, on which it will erect one of 


the largest grain elevators on the Great 
Lakes. 


Iowa Firm Building 
Soybean Plant 


McKee Feed and Grain Co., Muscatine, 
Ia., has completed plans for the building 
of a processing plant and storage build- 
ings for soy beans. Erection of the $120,000 
structure will begin at once. 

Storage tanks which are to be built 
this fall will be constructed in a circular 


3 out of 4 Dealers 


Prefer the *These species of tapeworms: R. TETRAGONA and R. form out of concrete, therefore making 
Dr. ery ECHINOBOTHRIDA in chickens, M. LUCIDA in turkeys. them absolutely fireproof 
LINE 


The manufacturing plant, which will not 
be erected until early spring, will be 
located beside the storage tanks. 

Because present elevators of the McKee 
firm will not take care of the large crop 
of soy beans that have to be carried 
through the season, the construction of 
the storage tanks will be rushed so as to 
have them completed by early fall. 


DR. SALSBURY'S 


PROVED EFFECTIVE on Millions of BIRDS 
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successful ohio 


operated by woman 


OWN at Celina, Ohio, on the 
western border of the state, 
there’s a grain and feed firm 
which has added the “feminine 
touch” to its business with distinct 
success. Customers have been ad- 
dressing the manager of the Celina 
Equity Exchange Co. in that city 
as “Miss” for more than five years. 

Naturally, it’s unusual for a wom- 
an to be manager of a feed firm so 
when Blanche McGee took over in 
February, 1934, there were a few 
old-timers in the neighborhood who 
shook their heads and said it 
couldn't be done. 

But Miss McGee has fooled them. 
She is now managing one of the 
most successful firms in the state 
and doing a good job of it. In fact 
business has been coming along 
with such proportions that the di- 
rectors of the exchange recently 
authorized the construction of a 
new plant and the installation of 
completely new equipment. Plans 
for the construction and equipping 
of the plant were handled entirely 
by the Sidney Grain Machinery 
Co., Sidney, Ohio. 

Miss McGee affiliated herself with 
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the Celina Equity Exchange in 
1928. She did general office work 
and learned as much about the 
business as possible. Then when 
W. A. Fields, who had been mana- 
ger for 30 years, decided to resign 
in 1934, Miss McGee stepped in and 
has been manager ever since. 

The first plant was located direct- 
ly across the railroad tracks from 
the present location. In September, 
1937, the present plant was built 
on the new site. It is an entirely 
modern structure of brick construc- 
tion, with neat driveways, econ- 
omically-planned storage facilities, 
modern equipment and a spick and 
span office. 

When the plant was completed, 
customers for miles around flocked 
to town to celebrate the grand 
opening. All the frills of the open- 
ing day at a major league baseball 
game were present, including a 
band. 

In addition to buying and ship- 
ping grain, Miss McGee sells com- 
mercial feeds and last year dispos- 
ed of 25 carloads. However, the 
actual volume of feeds was a great 
deal more since the exchange offers 


EFFICIENTLY MANAGED is 
the above plant of the Celina 
Equity Exchange Co. The cap- 
able business woman who runs 
it is shown below. The firm's 
mixer is called upon to turn out 
a big volume of feed. 


a complete custom mixing service 
for farmers who wish to add vita- 
min supplements to home-grown 
grains. 

Miss McGee reports that her firm 
charges eight cents a bag for grind- 
ing and has maintained prices and 
also a volume of business despite 
attempts at price cutting in the 
neighborhood. 

Several times a year the ex- 
change sponsors evening feed 
meetings for their customers. These 
meetings are held jointly by the 
Celina firm and the large mixed 
feed manufacturer who supplies 
them. 

Miss McGee has found it profit- 
able to advertise occasionally in 
the local newspaper and is also a 
member of the Celina Commercial 
club. Every year a festival is held 
on beautiful St. Mary’s lake and 
Miss McGee makes it a point to 
enter a float in the parade. 

Recently this firm has been tak- 
ing on more and more profitable 
sidelines to sell. It does a 240 ton 
per year volume on fertilizers. 

Machinery installed in the com- 
pany’s plant includes a Sidney 
electric overhead truck hoist, chain 
drag feeder, roller bearing corn 
sheller, manlift, seed cleaner, one 
ton vertical feed mixer, chain drag 
feeder for the hammer mill, elevator 
head drives and corn cracker and 
grader. Other equipment furnished 
by Sidney but not manufactured by 
them, includes a Fairbanks, Morse 
truck scale, §. Howes combination 
corn sheller and grain cleaner, 
Jacobson hammer mill and a Rich- 
ardson automatic sacking scale. All 
motors are enclosed and ventilated 
with dust tight starters and all ma- 
chines have individual motor drives. 


ei17e 


& 


National 


ITH war time markets keep- 
ing many at their desks 
but encouraging others to 


go and talk it over with the rest of 
the boys, the Grain & Feed Dealers 
National association held its 43rd 
and one of its largest annual con- 
ventions at the Nicollet hotel, Min- 
neapolis, October 2 and 3. 

Topics ranged from the prospect 
of peace to the future of futures 
and all who attended, from the 
terminal miller to country shipper, 
were given an opportunity to be 
heard as well as to hear at the 
varied group and round table type 
meetings which featured the gath- 
ering. 

Feed problems, for the first time 
in the history of the National asso- 
ciation, were discussed at a general 
session of the convention where E. 
C. Dreyer of St. Louis, chairman 
of the committee on feed affairs and 
virtucl father of the present feed 
trade rules, introduced a large 
number of speakers. 

First of these was Ralph M. Field, 
Chicago, president of the American 
Feed Manufacturers association, 
who explained that the problem of 
his members is to sell the farmer 
and his agricultural leaders on bet- 
ter results and consequent greater 
economy to be obtained through 
feeding commercial mixed feeds as 
contrasted with home rations. 

Mr. Field pointed out that no feed 
can be better than the ingredients 
of which it is composed and that 
only the fully equipped commercial 
mixed feed manufacturer tests every 
ingredient so as to select only those 
of highest quality for his mixtures. 
Such mixtures, he said can be and 
are today sold on the basis of what 
results they will produce on the 
feed lot or in the hen house and 
not just as so much feed. 


E. H. SEXAUER, Brookings, S. D., is the new presi- 
dent of the Grain & Feed Dealers National associa- 
tion. Shown below is Henry E. Kuehn, King Midas 
Flour Mills, Minneapolis, pointed out the importance 
of feeds in the milling business at the feed confer- 
ence held during the convention. 


Henry E. Kuehn, King Midas Flour 
Mills, Minneapolis, chairman of the 
feedstuffs committee of the Millers 
National Federation, discussed the 
importance of feed to the flour mill- 
er. All divisions of the grain trade 
have their problems, he said, and a 
true perspective is impossible when 
any one is over emphasized. 

The flour milling business, for ex- 
ample, is not alone concerned with 
the selling of flour for just as im- 
portant to its profits is the purchase 
of wheat and the sale off feed. 
Thirty per cent of a flour mill's busi- 
ness, Mr. Kuehn said, is millfeed. 
A difference of $1.00 per ton in the 
price of millfeed is equivalent to a 
difference of five cents per barrel 
in the price of flour. 

L. H. Patton, Glencoe, Minn., pres- 
ident of the Northwest Retail Feed 
association, urged retail dealers 
and retail manufacturers to concen- 
trate their business within a radius 
of 10 to 20 miles of their establish- 
ments. Going farther, he said, in- 
creases costs to the point of elim- 
inating profit. In your home terri- 
tory, Mr. Patton concluded, may be 
found the cream and the whole 
milk of the business. 

Forest W. Lipscomb, Springfield, 
Mo., president of the Missouri Grain, 
Feed and Millers association, said 
the feed dealer must depend more 
on merchandising than on specula- 
tion for profit. Luck, he emphasized, 
is fickle and as likely to be bad as 
good. Mr. Lipscomb also urged all 
feed men to become regular and 
thorough readers of their trade 
journals and of the farm and poul- 
try papers. 

Representing the chain feed 
stores, Arthur F. Hopkins, Boston, 
said that eastern feed dealers were 
forced to operate in a limited terri- 
tory because there are so many 


discuss feed problems at 


of them and towns are so close to- 
gether. On the other hand, he con- 
tinued, the consumption of feed is 
greatest in the East and the prob- 
lem of buying simplified by the fact 
that import as well as domestic 
ingredients are regularly available. 

Dear to the heart of Gene Dreyer, 
who has never stopped trying to 
improve feed trade standards, is 
the problem of the “letterhead” or 
“office in his hat’’ dealer who never 
accepts unfavorable purchases. Dis- 
cussion of this subject was led by 
David K. Steenbergh, Milwaukee, 
publisher of the Feed Bag, who 
blamed past merchandising policies 
of the wholesale trade for many of 
such cancellations. The retailers, 
he said, also have the problem of 
getting shipments of times of ad- 
vancing markets and neither retail- 
er or wholesaler may be entirely 
blamed for conditions as they exist 
today. Adherence to sound mer- 
chandising principles, he conclud- 


(Continued on Page Thirty-five) 
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vad ol Doubting Thomases and men “from Missouri” who have to be 
shown, gather ‘round! Here are more facts answering the ques- 
tion: “Can dry skim milk improve an otherwise complete ration 
—one already high grade?” 


Here’s the proof that it can!—the result of nearly four years’ 


work at a prominent experiment station with three life cycles 


of poultry each involving a full year in the laying house: 


Per Cent Dry Skim Milk in All-Mash Ration 


None 24% 5%* 
Annual production per pullet......... 153.6 eggs 164.3 eggs 171.4 eggs 
(3 year average) 
Total feed consumption per bird ...... 84.16 Ibs. 83.93 Ibs. 86.83 Ibs. 
(3 year average) ; 
Average weight per egg...............52.56 grams 53.10 gram- 53.5 grams eh 
(3 year average) 
Eggs produced per 100 lbs. of feed consumed................. 183 eggs 196 egg 198 eggs 
Total weight of eggs produced per 100 lbs. of feed consumed.... 21.58 Ibs. 22.90 Ibs. 23.4 Ibs. 


*18 more eggs per pullet. 

21% lbs. more feed consumed per bird. 

2% increase in egg weight. 

15 more eggs per 100 lbs. of feed. 

8.4% increase in total egg weight per 100 lbs. of feed. 


More eggs and larger eggs make it worth real money to the poultryman to insist 


on dry skim milk in his laying mash—and worthwhile for the dealer and the man- 


ufacturer to supply it. 


Our Feed Service Department will be glad to help you on any questions. 


AMERICAN DRY MILK INSTITUTE, INC. 
221.N. LASALLE STREET, CHICAGO, ILLINOIS 
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given credit for success 
of farmington milling co. 


OHN GAGLIARDO, proprietor 
of the Farmington Milling Co., 
Farmington, Ill., a village of 
2300 population, stresses good 
feed mill equipment, enabling him 
to produce an excellent quality of 
custom-ground feed as well as of 
the private brand he manufactures, 
as one of the big reasons for his 
success in the feed business. 


“How any feed miller can handi- 
cap himself with out-of-date or 
worn out machinery is more than 
I can imagine,” says Mr. Gagliardo. 
“It is impossible to make good feed 
with worn or out-moded equip- 
ment. A feed mill that turns out a 
uniform good quality of feed does 
not need to look for customers pro- 
viding, of course, that it does an 
up-and-up business with customers. 
Treat customers right and give them 
a high quality of feeds and it is 
not necessary to do much formal ad- 
vertising. Customers will come back 
year in and year out and they will 
also tell their friends. A feed mill 
is limited to the territory it can 
serve advantageously and it can- 
not depend upon having frequent 
changes in its clientele. It must de- 
pend upon the permanent business 
of a desirable clientele. This can- 
not be had unless the feeds are of 
high class and the treatment of 
customers is friendly and honest. 

“For those customers who do not 
have their own grains ground into 
feeds or who would rather have 
commercial feeds the brands of the 
latter carried must also be of high 
quality and well known. That is 
why we carry three nationally ad- 
vertised brands. By handling 
brands which are not well known, 
the feed dealer is handicapping 


20 @ 


himself. Farmers are great readers 
as a rule. They know what brands 
are well known and are always 
uniform in quality. Farmers are al- 
ready half sold when they know 
you carry the brands they see ad- 
vertised.” 

Mr. Gagliardo has been in the 
feed business since 1914. Previous 
to this he was in the grocery busi- 
ness with his brother, Ed Gagliardo, 
and Mait Vaira as a partnership, 
which they started in 1910. In 1914 
the partners built the feed mill. It 
is a two-story and basement brick 
building 32x160 feet in size. 

Ed Gagliardo passed away in 
1918 and John and Vaira continued 
the partnership until 1936, when 
they separated, Vaira taking the 
store and John the mill. 

The mill is located on the C. B. 
& Q. railway where side tracks 
facilities allow the unloading of 
several cars at a time. Between 
the side track and the building is 
a concrete driveway for trucks. 
Several doorways make it easy to 
take care of several trucks at one 
time if necessary. 

The machinery is located in the 
front part of the building while the 
rear is used as a stock room. The 
equipment includes a Sprout-Wald- 


ron mill, size 32, equipped with two 
40 h.p. motors, a Duplex dry mixer 
of ¥2-ton capacity; and an Anglo- 
American Mill Co. molasses mixer 
having a capacity of five tons an 
hour. The molasses mixer has a 
15 h.p. motor and the dry mixer a 
3 h.p. motor. The pump for pump- 
ing molasses from the tank car into 
the tanks and from the tanks into 
the mixer is located in the base. 
ment. Each piece of equipment, as 
indicated, has its own individual 
motor. Power is secured from the 
public power corporation. 

A large set of scales is located 
under cover in front of the build- 
ing where farmers bringing in grain 
get it weighed. 

Mr. Gagliardo’s own brand of 
feeds includes egg mash, scratch 
feed, dairy feed, steer feed, hog 
grower, etc. The three nationally 
advertised brands handled include 
full lines for all purposes. 

In addition to these, a full line of 
mill feeds is handled. All kinds of 


(Continued on Page Thirty-two) 


SPECIALIZING in custom 
grinding, John Gagliardo, shown 
above, has developed a going 
concern that also enjoys a good 
commercial feed business. His 


plant, shown below, is his pride 
and all machinery is kept up 
to date. 
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Better Business 

with Feeds and Mashes made... 

The HUBBARD 
SUNSHINE Way! 


Increased Volume Forces EDGEWOOD FEED 
MILL to Rebuild! 


The record of the Edgewood Feed Mill of HUBBARD MILLING CO. den 
Edgewood, Iowa, is a story of the success Mankato, Minnesota 
of a progressive feed man, manufacturing Gentlemen: 
and selling outstanding feeds and mashes Before I started mixing, my volume of business with a well-known 

commercial feed was small. Since I began making my feeds and 
the modern way. mashes The HUBBARD SUNSHINE Way my business increased 


so much that I had to build a larger plant to take care of it. 


Livestock and poultry raisers who have been using my brand of 

feeds report lower feeding costs, more profits, and they come 

sg for more because they have found that it pays to feed 
e best. 


Here’s what L. H. Perrinjaquet, 
the proprietor, has to say: 


I feel that I owe much of my success in the feed business to 
HUBBARD’S SUNSHINE CONCENTRATE, the fine ingredients it 
contains, and the excellent, all-round service rendered by the 
Hubbard Milling Company. 
Sincerely yours 
EDGEWOOD FEED MILL 


(signed) L. H. Perrinjaquet 


That’s why it pays and pays big to sell feeds and mashes made 

The HUBBARD SUNSHINE Way. You, too, can build up your feed 

volume and increase your profits—so—send for complete informa- 

HUBBARD’S tion on the HUBBARD SUNSHINE Plan for feed manufacturers. 


SUNSHINE 
HUBBARD MILLING CO. 
ALL -PURPOSE Dept. A 
CONCENTRATE MANKATO MINNESOTA 
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Dealers 


IQUIDATING of Commodity Credit 
Corp. loans on stored wheat in termi- 
nal elevators, handling of sealed corn 
under the C.C.C., and state tax assessment 
methods on elevators and mills were the 
major topics of discussion at the fall meet- 
ing of the Ohio Grain, Mill & Feed Dealers 
association which was held at the Green- 
ville Country club, Greenville, Ohio, Sep- 
tember 19. More than 100 delegates 
attended. 
That a great deal of confusion exists 


discuss taxes and 
local wheat loans 


among Ohio county auditors in the classi- 
fication ef elevator and mill properties for 
tax purposes as the result of the revised 
tax law passed in 1932 was pointed out 
by Elton Kile, Kileville, Ohio, second vice 
president of the association. He expressed 
fear that this situation would create an 
increase in levies. 


e@22e 


Meal 


FITS INTO THE PROGRAM 


Brings. 
BIGGER 
PROFITS 


BY GIVING FEED MIXERS 
Protein 
IN NATIONALLY ACCEPTED FORM 


IN NATIONALLY AVAILABLE FORM 


COTTONSEED MEAL 
THE MIXTURE 


C. W. Van Schoit, AAA committeeman, 
Columbus, Ohio, discussed the liquidating 
of wheat loans and declared that increas- 
ed prices resulting from the war situation 
created an unexpected demand among 
farmers for taking up their loans. Some 
terminal elevator operators reported that 
they were working satisfactorily through 
their local banks. Mr. Van Schoit also dis- 
cussed the sealed corn situation. 

E. A. Gobeaux, Citizens State bank, 
Greenville, declared that farmers are tak- 
ing a more liberal attitude toward busi- 
ness because of their experiences in oper- 
ating their own cooperatives. He said that 
they now realize a business man must 
have safe margins to exist and to earn the 
profit needed to cover expenses. 

Following the luncheon, served cafeteria 
style in the club house, a score of dealers 
hurried to the Greenville golf course to 
compete for prizes. High honors were won 
by J. R. North, 52, of Groveport, Ohio, 
who brought in a card of 74. George 
Dewey, South Charleston, won second with 
a 78 and Fred Terry, Toledo, third with 
an 83. Dave Deardorf and G. E. O’Brien, 
both of Greenville, tied for fourth place 
with an 84. Those who did not enter the 
golf tournament competed for more than 
60 prizes in a variety of outdoor games. 
oe 
@ MASTER FEED MILL, Buffton, Ohio, has 
installed new equipment. 

@ THREE RIVERS Cooperative Associa- 
tion, Three Rivers, Mich., has installed a 
new Gruendler hammer mill. 

@ M. S. MACOMBER’S flour mill and 
grain elevator, Delta, Pa., were destroyed 
by fire September 15. Loss was estimated 
at $20,000. The plant was being used for 
storage facilities. 

- 

INDIANA 

Garrett McLaren, manager of the Sun- 
shine hatchery and feed store, Mitchell, 
has moved to New Albany and will op- 
erate the feed and hatchery business there 
owned by his father, Joe T. McLaren. 

Roger Kent has purchased the coal and 
feed business at Fulton formerly operated 
by Lowell Ewer. 

Goodrich Bros. Elevator, Farmland, has 
installed a new Blue Streak hammer mill. 

Edward F. Goeke Sons Feed Co., Evans- 
ville, sustained the loss of a storage build- 
ing filled with hay when fire swept the 
structure on September 17. 

William S. Jessup, engaged in the feed 
business at Friendswood for more than 
55 years, died September 19 after a long 
illness. He was 81 years old. 

Corn Belt Feed Co., Fowler, is remodel- 
ling its plant and installing new ma- 
chinery. 

Roy Hise, 42, member of the firm of 
Hise Bros., Paoli, was found dead in his 
garage recently. He had been undergoing 
treatments for illness. 

M. G. R. Feed Co., Inc., Hammond, has 
been organized by Cora Tschurwald, 
Marie A. Reitz and Earl M. Reitz. 

Mulberry Grain Co., Mulberry, has in- 
stalled new feed grinding equipment. 

Richard Parish has succeeded Elmer R. 
Seward as manager of the Farmers Grain 
& Supply Co., Thornhope. 
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Central 


announces booster day 
passes war resolution 


LANS for increasing the mem- 

bership of the Central Retail 

Feed association in a one-day 
drive were formulated at a meeting 
of the board of directors of the or- 
ganization which was held recently 
at Milwaukee. National Feed Week 
was selected as an opportune time 
for the concerted campaign and Oc- 
tober 18 was designated as the date. 
Every present member of the asso- 
ciation will be requested to call on 
at least five non-members and in- 
vite them to join the organization. 
October 18 has accordingly been 
designated as “Booster Day”. 

Planning of a series of district 
meetings, adopting of a resolution 
urging the United States to remain 
neutral during the present Euro- 
pean war, a discussion of Wiscon- 
sin's new itinerant truck law, and 
the appointment of members to 
various committees were other high- 
lights of the director’s session. 
Nine local meetings have since 

been arranged throughout the en- 
tire Central association territory 
from October 16 to 27 inclusive. 
Names of the town in which dealers 
will gather and the place and the 
date are as follows: 
Tomah, Sherman hotel. .October 16 
New Richmond, 


Hotel Beebe ........ October 17 
Chippewa Falls 

Hotel Northern ...... October 18 
Wausau 

Wausau Club ....... October 19 
Green Bay, 

Beaumont Hotel ..... October 20 
Fond du Lac, 

Retlaw Hotel ....... October 24 
Burlington, 

Badger Hotel ....... October 25 
Woodstock, Iil., 

Woodstock Cafe ....October 26 


Madison, Park Hotel... .October 27 

Practical and timely subjects will 
be discussed by well-qualified 
speakers. These include formulas 
for making better poultry feeds, the 
new Wisconsin law governing 
trucker-pedlars, war prices and fu- 
ture trends, and the value of be- 
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longing to the Central association. 
All meetings will start with a dutch 
treat dinner to be served promptly 
at 7:00 p.m. Notices for each meet- 
ing are to be mailed from associa- 
tion headquarters and dealers are 
urged to return the cards which will 
be enclosed so that adequate res- 
ervations may be made at the vari- 
ous hotels. In addition to obtain- 
ing important information on the 
major topics planned for the meet- 
ings, those who attend will have an 
opportunity to discuss local and 
general problems with their fellow 
feed dealers and competitors. 

The directors praised the work of 
the association in its successful sup- 
port of the new Wisconsin itinerant 
truck law designated to curb pedlar 
competition in the state. An offer of 
a surety company to carry open 
stock burglary insurance for mem- 
bers was favorably considered and 
it was decided to determine how 
much interest could be aroused in 
the proposition by polling the Cen- 
tral dealers. The directors also 
voted to continue the association's 
present projects of promoting Na- 
tional Feed Week, rewarding 4-H 
club members for outstanding 
achievement, and continuing of the 
Honor Roll plan of discouraging 
direct selling. 

Elmer De Broux, Valders Elevator 


Co., Valders, Wis., was chosen by 
John Becker, Monroe, president of 
the association as the organiza- 
tion’s representative on the Seed 
and Weed Council of Wisconsin. 


He also appointed the following 
committees: 


Membership—Colby Porter, C. S. Porter, 
Fox Lake, chairman; Jacob Hunter, Antigo 
Flour & Feed Co., Antigo; A. H. Lois, A. H. 
Lois Feed Co., Bassett; W. J. Borst, Wm. 
Borst & Sons, Brooklyn; Albert Zutter, Al- 
bert Zutter Elevator Co., Chippewa Falls; 
A. J. Hayman, Edgewood Hatchery & Feed 
Store, Dresser Junction; M. E. Shurtleff, 
the Shurtleff Co., Elgin, Ill.; James Keegan, 
Keegan Bros., Richland Center; S. G. Sor- 
enson, Tomah; Elmer De Broux, Valders 
Elevator Co., Valders, and Orin Trindal, 
Loyal. 

Legislative—H. H. Humphrey, Northern 
Milling Co., Wausau, chairman; W. N. 
Knauf, Knauf & Tesch Co., Chilton; Fred 
E. Parker, Farmers Warehouse Co., Fenni- 
more; F. W. Shekey, Jefferson County Farm 
Bureau, Fort Atkinson, and James H. Vint, 
Farmers Cooperative Elevator Co., Union 
Grove. 

Committee on permanent district organi- 
zation—Roland Reinders, Reinders Bros., 
Elm Grove, chairman; J. H. Murphy, Murphy 
Products Co., Burlington; C. A. Osen, Osen 
Milling Co., De Pere; W. J. Koenig, Marsh- 
field Milling Co., Marshfield; E. J. Cash- 
man, Doughboy Mills, Inc., New Richmond; 
Frank Liethen, Liethen Grain Co., Appleton; 
R. H. Kaercher, Globe Milling Co., Water- 
town; Ray Farley, Farley Feed Co., Janes- 
ville; Robert Pierce, Wisconsin Milling Co., 
Menomonie; C. D. McArthur, Elgin Flour 
& Feed Co., Elgin, Ill, and C. Dodge, 
Cereal Mills, Wausau. 


Central War Resclution 


\\ HEREAS, a major war is now in progress in Europe, disturb- 
ing the peace and tranquility of the world including that of the people 


of the United States, and 


Whereas, the president of the United States has issued a proclamation 
of neutrality which meets with the universal approval of the people of 


this great nation, therefore, 


Be it resolved by the board of directors of the Central Retail Feed 
association, representing the feed trade of Wisconsin and Northern IIli- 
nois, that the senators and congressmen of these two states be urgently 
petitioned to do all within their power to keep the United States strictly 


neutral in every sense of the word. 
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Mixers 


HE Southern Mixed Feed Manufac- 
turers association is making arrange- 
ments to accommodate the largest 
crowd in its history at the annual conven- 
tion to be held at the Atlanta Biltmore 
hotel, Atlanta, Ga., October 19 and 20. 
An outstanding program awaits the mix- 
ers and their guests. 
Dr. Frank Mitchell, head of the poultry 
department, University of Georgia, will ex- 
plain methods of improving the poultry 


meet in atlanta 
on october 19-20 


industry in the South. Other speakers who 
will discuss topics of current interest to 
feed men are Ray Ewing, National Oil 
Products Co., Harrison, N. J., J. Frampton 
King, Georgia state department of agri- 
culture, and Prof. Milton P. Jarnegan, Uni- 
versity of Georgia. 


HERE’S A PILOT 
THAT'LL TAKE YOU THRU! 


For Safety « GORTON’S Cod Liver Oils... 


You often hear the phrase — 
in buying cod liver oil this is exceptionally important! 


Gorton's cod liver oils are manufactured by GORTON-PEW 
the oldest and largest cod fisheries and DOMESTIC PRO- 
DUCERS of Cod Liver Oil in this country today. For gen- 
erations this concern has built a reputation for honesty and 
quality. Their fish products are known from coast to coast. 


There is absolutely no doubt about it — you can DEPEND 
on GORTON'S oils and the statements made for them! 


Make your next order a GORTON oil! 


“Buy with Confidence,” and 


Grain and Flour Exchange, BOSTON, MASS. 


e G. H. BRENNEMAN, 
@ HERMITAGE MILLS, 


NEW ENGLAND BY-PRODUCTS CORPORATION 


AGENTS: 
e@ E. F.. MORRIS, 4949 Vincent Ave. So., Minneapolis, Minn.—Minn., Wis., No. and So. Dak., lowa 
@ S. E. SPAULDING, 77 Rose Ave., Patchogue, L. 1., New York—L. I., NEW YORK 
e@ C. J. SKILLIN, Cranford, N. J..—NEW JERSEY, EASTERN PENN., MARYLAND 
@ D. A. TRAYHAN, 1041 Lexington, Schenectaday, N. Y.—N. Y. STATE 
531 Boyd Ave., 
Nashville, Tenn. — TENN. 


Telephone Hubbard 1682 


AKRON, Ohio—OHIO 


An open forum on industry problems is 
to be led by Grant Card, Puritan Mills, 
Atlanta. Mixers are invited to present their 
individual problems and to contribute their 
experiences during this session. 

An exciting entertainment feature of the 
convention will be the annual golf tourna- 
ment which is to be held on Bobby Jones’ 
home course, the East Lake Country club. 
There will be a big array of prizes to 
shoot for with opportunities to win, even 
for those with scores in the upper hundreds. 

Many of the mixers are planning to ex- 
tend their stay in Atlanta for an extra day 
to attend the Vanderbilt-Georgia Tech foot- 
ball game which is expected to be a real 
“grudge” battle. 

E. P. MacNicol, secretary of the associa- 
tion, who is directing convention arrange- 
ments urges all who plan to attend the 
convention to make hotel reservations now. 

@ MOSER FEED CO., Warroad, Minn., 
has been opened for business by Frank 
Moser and Myron Conroy. 

——— 
@ JOHN HOVIC, Clarks Grove, Minn., 
has purchased the Hans Benson feed mill, 
Geneva, Minn. 


WELCOMED TO SUPERIOR 

King Midas Flour Mills, Minneapolis, was 
formally welcomed to the city of Superior 
at a testimonial banquet held September 
19. The firm purchased the former plant 
of the Duluth-Superior Milling Co. last 
spring and has made extensive improve- 
ments. Among those present at the testi- 
monial banquet were W. M. Steinke, vice 
president in charge of sales, and H. E. 
Kuehn, vice president, both of King Midas 
at Minneapolis, and T. P. Heffelfinger, vice 


president, Van Dusen Harrington Co., 
Minneapolis. 

MICHIGAN 


Millington Feed & Coal Co., Millington, 
has installed a new seed grain treater. 

Ivan Motz has opened a feed, seed and 
implement business in the McClintock po- 
tato warehouse at Kalkaska. 

Commerce grist mill, Milford, built more 
than 100 years ago, was destroyed by 
fire, September 13. 

Pikes feed mill, Ostego, was robbed 
September 13 of a radio, adding machine, 
check protector and other equipment. 

Fraser Milling Co., Fraser, is complet- 
ing the construction of its new feed store 
and hatchery at M-97 and the 14-Mile 
road. 

Hayden Flour Mills, Tecumseh, have 
opened a branch store at Adrian. Free 
dishes were presented to the ladies on 
the opening day. 

Waldron Feed Service, operated by D. 
L. Clark at Waldron, has purchased the 
former Rasor Milling Co. A new Gruend- 
ler feed grinder has been installed. 

Mrs. Albert Hart who operated the 
Corunna feed and seed store for the past 
four years was killed recently in an auto- 
mobile accident. 

Virgil Peck, associated with his father 
in the feed and coal business at Climax. 
was married recently to Miss Bonnie Long. 

J. T. Bird has installed a feed grinder 
in his elevator at Millett. 
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two organizations of 


Dealers Merge 


at des moines parley 


EGARDED as a great forward 

step in feed organization work 

in Iowa is the reorganization 
and consolidation of Independent 
Feed Dealers of Iowa with the 
Western Grain & Feed Dealers as- 
sociation, which was approved at 
the annual Iowa feed convention 
in Des Moines September 22. 

The feed industry of the state 
voted to form a new “federated” 
type of organization to be known 
as the Western Grain and Feed 
association. A feed division and a 
grain division, each with its own 
directing officers, will be set up 
with an overhead board of directors 
to establish the policies of the par- 
ent association. 

The new arrangements will be up 
for final approval at a general 
grain and feed convention to be 
held at the Ft. Des Moines hotel 
in Des Moines starting February 27, 
1940. In the meantime joint action 
of the boards of the Western and 
the Independent have authorized 
tentative operation under the new 
setup. 

Jim Olson, West Bend, Ia., was 
continued as head of the feed divi- 
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sion until the February meeting. 
Other officers, also reelected for 
the short term are Ralph Sprague, 
Oelwein, vice president, and John 
Hinck, Corning, treasurer. 
Enthusiasm for the new plan was 
expressed by many leading feed 
men at the Des Moines meeting, 
and the new federation was given 
promise of much more efficient ser- 
vice to the large number of com- 
bination grain and feed elevators 
in Iowa which heretofore had been 
asked to belong to two associations. 
One of the most successfful pro- 
jects ever staged by the Iowa feed 
industry was the luncheon meeting 
which opened the convention at the 
Savery hotel. The same luncheon 


JIM FLINN, right, president, 
Blatchford Calf Meal Co., Wau- 
kegan, Ill., is shown at the lowa 
convention, presenting the John 
W. Barwell trophy and award 
to Charles C. Ash, the firm's 
southwestern sales manager, of 
Kansas City, Mo. The trophy is 
presented each year to the out- 
standing Blatchford salesman in 
memory of Mr. Barwell, founder 
of the company, who died last 
year. Mr. Ash, in addition, re- 
ceived a check for $100.00. 


served to close the annual meeting 
of the Iowa Poultry Improvement 
association and the two groups 
combined to hear H. A. Bitten- 
bender, Springfield, Ill., industry 
manager at the recent World's 
Poultry Congress, describe the op- 
portunities in lowa for new poultry 
industry profits in 1940 through a 
follow-up of the Congress program. 

The conference was attended by 
a large number of Iowa hatchery 
operators as well as the feed men 
and was presided over by Ray 
France, Cherokee, president of the 
hatchery organization and also a 
charter feed association member. 
Mr. Bittenbender praised the two 
groups for getting together to con- 
sider a common problem, and went 
on to show how comparatively un- 
touched is the potential market for 
the Iowa poultry industry because 
of its present lack of coordination 
and failure to produce a uniform 
product for which consumers would 
pay premiums. He urged the two 
organizations to continue to work 
together throughout the year, and 
to carry out jointly a constructive 
program for the betterment of the 
poultry industry of the state. 

Hugh Gordon, Marion, secretary 
of the Poultry Improvement associ- 
ation, and Ron Kennedy, Western 
secretary, voiced the intentions of 
their two groups to work together 
as suggested. 

Following the luncheon, the 
speaking program of the feed con- 
vention ran the entire field of busi- 
ness problems faced by the local 
feed trade today, touching on the 
basic background factors such as 
ethical dealing, keeping properly 
informed, salesmanship and cus- 
tomer research and education. 

Jack Sams, Blatchford Calf Meal 
Co., Waukegam, Ill., highlighted the 
program with an eloquent plea to 
feed men that they go the “second 


(Continued on Page Twenty-eight) 


National Feed 
Week Promotion 


These ads are designed for this year’s National Feed 
Week promotion, a promotion which merits and de- 
mands the participation of every feed dealer in the 
nation if it is to be as successful as it was last year. 
Your local newspaper will furnish illustrations at no 
extra charge . . . see the advertising manager or edi- 
tor at once and reserve the ones you want. The copy 
may be changed to meet your store’s particular re- 
quirements. 


sath. 
tel 08 


could 
your, wou! 
bee 


FEED Wy, 


; Ilustrations Used In The 
Above Ads Come From 
The Meyer Both General 
Newspaper Service. 
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National Feed 
Week Promotion 


To make sure that you get your share of National 
Feed Week profits see the advertising manager or 
editor of your local newspaper now and have him 
show you these ads in actual size. He'll gladly help 
you plan your advertising campaign to bring extra 
National Feed Week business to your store . . . and 
furnish the necessary illustrations at no extra charge. 
Make it a point to see him now, this week, to allow 
—. ample time for planning! 


Mainville 


These Ad Suggestions 
Can be Worked Up Full 
Size With Illustrations 
From Stanton Super- 
service. 
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mile” in their dealings with fellow opera- 
tors and their trade. All the real satisfac- 
tion in life, he reasoned, lies in doing the 
“extra” things for people which stir appre- 
ciation and respect. He pictured the chis- 
eler and the sharp trader as winding up 
their lives in personal desolation and de- 
clared the price is too high to pay, regard- 
less of immediate losses that may seem 
to occur because of refusal to become 
unethical on any occasion. 

Carrying the discussion out of the per- 
sonal problem of the dealer to conditions 


here and abroad, Leslie M. Carl, federal 
agricultural statistician for Iowa, opened 
with a comparative analysis of prices and 
supplies now as compared with 1914, the 
first year of World War. L. H. Fairchild, 
Allied Mills, sales manager at Omaha, 
followed up with a discussion of merchan- 
dising which turned out to be an intensely 
interesting personal testimonial on the 
subject of war and its general effects on 
business and on the nation in general. 
Mr. Fairchild’s expressed hope is that 
America can turn from a gloomy anticipa- 
tion of war to a permanent, strong convic- 
tion that this nation will never again be 
drawn into a European conflict. He apolo- 
gized for leaving his subject, but his re- 
ception by the dealers present was proof 


supplemen 
tested 


PURIN 
923 Checker 


if your bus- 
worry if y' 


profit 


na Man 
in detail. 


A MILLS 
poard Square 


St. Louis, Mo. 


JIM OLSON 


of the concern uppermost in their minds. 


National Feed Week was explained by 
David K. Steenbergh, editor of The Feed 
Bag, Milwaukee, and the operators were 
urged to purchase enough posters to 
plaster their immediate neighborhoods and 
take advantage as much as possible of 
the trade-promotion possibilities of the 
program. 

O. N. LaFollette, Iowa department of 
agriculture, was presented to the meeting 
and explained the operation of the new 
Iowa feed tax reporting law. 

One feature especially praised by the 
convention was a quiz on poultry feeding 
prepared by Dr. H. L. Wilcke, Iowa State 
college, winners of which were presented 
with cash prizes by the association. High- 
est score was 88 out of a possible 100 
and was chalked up by Charlie Ash, Wau- 
kegan, a Blatchford man. 

As usual, the high spot of the conven- 
tion for many dealers was the annual feed 
men’s field day at Iowa State College, 
Ames, which closed the session on the 
second day. The entire program at the 
college was devoted to poultry feeding and 
was participated in by various members 
of the staff working under Dr. Wilcke. 
The feed men “went to school” for a 
couple of hours, and then at a luncheon on 
the campus heard Dr. Wilcke summarize all 
the poultry feeding and breeding research 
projects carried on in the last year and 
through to the present. 

Because of the success of this field day 
project, the Western has under considera- 
tion at the present time a plan for a regu- 
lar short course in feeding to be set up 
on a two or three-day basis each fall and 
made available to men in the feed indus- 
try. This would dispense with the meeting 
in Des Moines, and association business 
would be confined to discussion periods 
at Ames. Such plans are yet tentative but 
have been welcomed by many Iowa 
dealers. 

The Feed Bag will continue to be the 
offical merchandising journal of the feed 
industry in Iowa, association officers in- 
dicated. 
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es 
| WHAT ABOUT HOME FEED? 
FARMERS around your town are harvest- 
Se ing a bumper feed crop. As a feed mer- 
chant you might well ask yourself, **How 
will this affect my own feed business this 
| For years Purina Mills have advis 
farmers to raise all the good home feed 
they could, then supplement it with only 
enough Purina to supply what their own 
ay lacked. With a complete line of farm- 
are urn today’s pountiful 
harvest into a harvest of sales. 
It will pay_you to investigate 2 new 
i ae plan of Feed Merchandising, specifically ay 
designed to turn today’s big feed crops 
into more money for you and your cus- 
tomers. Ask us to have the pur 4 
call on you to explain the plan 
e 28 e 


don’t sell the price 


Sell 


when merchandising feed 


RE we selling mixtures of in- 

gredients, packed in a bag to 

fit a price or are we selling 
“RESULTS”? By that I mean greater 
milk yield, healthier flocks, lower 
mortality, higher livability, quicker 
pork and beef gains at the mini- 
mum cost for feed. 

A prominent sales engineer re- 
cently said, “don't sell the steak— 
sell the sizzle.” Instead of pointing 
with apparent pride to a bag of 
feed and exclaiming that it sells 
for only so and so much, how much 
better it would be if we only sold 
the “sizzle” or, in other words, re- 
minded the feeder how much more 
economical it would be for him to 
feed just a trifle higher-priced ra- 
tion which will supply just the right 
kind and amount of proteins, min- 
erals, vitamins and other essen- 
tials? 

Today many feeders will make 
comparative tests of two or more 
types of feeds, prices of which vary 
but slightly and actually convince 
themselves that the slightly higher 
priced ration is the more economi- 
cal. Then what do some of them 
do? They go “window-shopping” 
and buy the lowest priced ration 
they can get without particular 
thought to the results. Please note 
that I said “lowest-priced” and not 
“cheapest” because, too frequently, 
the so called “cheapest” ration 
turns out to be the most costly, re- 
sults considered. 

According to my _ convictions, 
there is only one thing we can do 
about it. But first, let me remind 
you that it means a lot of good, 
hard work on the part of each of 
us to help overcome this “price- 
buying” evil. We must talk and 
preach “quality” morning, noon 
and night. We must become bet- 
ter salesmen. We must reeducate 
our feeders to seeing the wisdom 
of more intelligent feeding meth- 
ods. 

How many of your dairymen, 
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poultry raisers and other types of 
feeders, actually know their costs 
of production and operation? True, 
many of them still keep accurate 
or fairly accurate records and know 
their costs. But I'll wager there are 
fewer in this class than there for- 
merly were. And what are we do- 
ing about it? Our company, like 
most other large manufacturers, 
has available for free distribution 
cost record charts for determining 
the feed cost per unit of milk, eggs, 
etc. Quite frankly, we receive few 
requests for these cost charts, al- 
though our dealer list is larger than 
it has been for many years. What 
is the answer? 

Until recent years feed mer- 
chants as a whole made frequent 
calls on their customers. They used 
to show a keener interest in the 
problems of their feeders. They 
used to know them by their first 
names. This interest was appreci- 
ated and still is. 

I have called on many dealers 
whose places of business were far 
from inviting from the standpoint 
of appearance. Signs tacked over 
signs. Windows that needed clean- 
ing and redecorating. Some deal- 
ers sell paint, but seldom use it in 
their own stores. Poorly arranged 
stocks. Many unwritten signs say- 
ing “don’t buy here.” 

Some feed dealers still keep up- 
to-the-minute card record systems 
for following up their feeder pur- 
chases. They know how many 
chickens, cows, hogs, steers, sheep 
and what not, each feeder owns— 
how much feed he needs and 
when. My hat is off to these fel- 


The article published herewith was re- 
cently delivered before a gathering of 
feed dealers by Everett Roquemore, sales 
manager, Arcady Farms Milling Co. It 
contains many common sense merchan- 
dising suggestions.—Editor. 


Warning— 


MR. FARMER: 


Several of our very good customers 
have brought us the information that 
peddlers of feeds, tonics, soaps, reme- 
dies and what have you, have come 
to their farm homes with their samples 
and high pressure methods in many 
attempts to sell them either inferior 
feeds or feeds that contain supposed 
“greater this” or “greater that” to 
promote their sale. 


We Pride Ourselves ... 
on the fact that in our years of 
service to the farmers in this area 
we have never felt the need to mis- 
represent any feed—and our growing 
business testifies to the success of 
that method of doing business. 


Do Not Be Misled . 


into believing that of 
where 


you vol val ve you 
$10.00 Aad of value by = 1.50, for 
it DOESN 


For This Reason... 


—s you buy feed, we suggest that 

buy in a locally owned feed 

aia where you can depend that you 

will receive FULL VALUE at a 
FAIR price! 


WOLF’S FEED MILL 


Phone 13 


Greene, Iowa 


THIS ADVERTISEMENT was re- 
cently used by Wolf's Feed 
Mill, Greene, lowa, to combat 
pedlars in its territory. Appeal- 
ing to reason and fairness of 
the farmer often produces the 
desired results. 


lows. They are the ones who usu- 
ally circularize their trade regular- 
ly, by direct mail, contact them 
consistently and never give them 
a chance to drift away. 


This type of dealer takes advan- 
tage of the many effective mer- 
chandising helps which the manu- 
facturer offers him. He is the ag- 
gressive, hard-hitting, hard-work- 
ing, never-say-die fellow who sells 
“quality and results” instead of 
“price.” We can all learn much 
from him and should use his tactics 
as our merchandising pattern. He 
will succeed despite all obstacles 
and what's more, he deserves to 
succeed. 


@ FRANKLIN L. LEWI, INC., New York 

Produce Exchange, has changed its name 

to the Universal Grain Corp. 
——— & 

@ CLINTON YOUNG has taken over the 

flour and feed store at Hancock, Wis., 

formerly operated by the Follett Co. 


“With poultry and egg prices steadily ad- 
vancing, prospects are bright for a most suc- 


cessful poultry feed season.” 


WISCONSIN 
EGG MAKER 


BIG FOUR 
MASHES 


will help you capture and hold your share 
of this profitable mash business. Stock up 
now on the complete WISCONSIN line of 
feeds and watch your sales grow. 


NORTHERN MILLING CO. 


Since 1883 


WAUSAU WISCONSIN 


HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission E and Unique 
Attrition Mills — Jacobson ammer Mills — Howell Roller 
Mills — Diamond and Unique Batch Mixers—Speed King 
Corn Crushers — Howell, North Star and Sidney Shellers — 
Eureka Corn Crackers and Graders — Waukesha and Caterpillar 
Power Units— Stearns Magnetic Separators — Howell Com- 
bined Scalper and Magnetic Separators — Clipper Cleaners — 
Expert Clover Scarifiers and Oat Hullers— Howell Ceresan 
Treaters — Soweigh Scales — Calumet Elevator Buckets — 
Gopher and Atlas Belting. 


Complete information and prices on request 


R. R. HOWELL CO. 


MINNEAPOLIS, MINN. 
Established 1879—60 years of service to the Feed Industry 


STORE 


IN YOUR FEED 


Relling Pin Contest 

Everybody enjoyed good hearty laughs and a lot of free 
publicity resulted from a stunt used by a Wisconsin dealer to 
liven up a farm meeting held recently. He staged a rolling pin 
contest and to the “better half” who proved she could throw the 
domestic weapon the farthest on the grounds marked off on a 
vacant lot near the feed store received a 100-pound sack of flour. 
Another prize of a 50-pound sack of flour was also presented 
to the housewife proving to have the best aim in making a bull's 
eye on a large pisce of paper on which a target was drawn. 
The idea attracted an immensely large crowd, sent everyone 
home smiling and filled the dealer’s cash register with extra 


dollars rung up for additional sales made while farm folks 
visited the store. 


Winter Form Hints 


In one of the regular mailing pieces which he sent out adver- 
tising his fall feeds an Iowa dealer obtained good results by 
including a list of things which the farmer could profitably 
check before cold weather arrived. These included, 1. Have 
you inspected the water heater? 2. Is there a chance of water 
pipes freezing? 3. Did you fill that hole by the water tank? 
4. Have you kept your grain feed ration balanced? 5. Is every 
window on its hinges? 6. Do the windows open and shut, and 
is there glass in every section? 7. Have you made the fall 
culling of your cows and chickens? 8. Are the calf lots and 
pens satisfactorily arranged? 9. Did you check for cattle lice? 
10. Is the bull pen clean to go into the winter? Farmers appre- 
ciated these reminders and were pleased with the fact that the 
dealer considered their welfare of sufficient importance to give 
it space in his advertising. 


Talking Pumpkin 

An Indiana dealer created intense interest in his display of 
feeds and autumn specialties by placing a loud speaker inside 
a large pumpkin with nose, mouth and eyes cut out and an 
electric light installed. From a secluded spot in the store one 
of the clerks broadcast timely messages on feeding problems 
and told about the merits of the various products offered for 
sale. The loud speaker was also arranged so that it could be 


connected to a radio, and this was turned on particularly when 
farm prices and other rural programs were on the air. 


What te De This Month 


Put your dairy feed campaign into high gear... advertise 
heavily and don't hesitate to wear the tread off your tires making 
the rounds of farms . . . keep plugging away at poultry feeds 
and take heed of fall litters of pigs and newly born calves as 
possibilities of moving some hog ration and calf meal... attend 
all farm auctions in your community . . . conduct a contest of 
some sort to give customers an opportunity to determine who 
has grown the largest pumpkin, etc. . . . watch for the adver- 
tising campaigns your feed manufacturer is running in farm 
papers . .. clip these out and paste them on your bulletin 
board and also encourage your customers to listen in on radio 
programs which boost the product you handle. 
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Vf: MORE postal cards. Make 
messages seasonable 
and snappy. This advertis- 
ing will not cost much and will 
gain valuable new customers. 
This sentiment was recently ex- 
pressed by Bruce L. McDonald, pro- 
prietor, Globe Feed Co., Rockford, 
lil. He has been a feed retailer 
for five years and is doing $45,000 
annually. He has a fine compre- 
hensive local mailing list and gets 
out about two cards monthly to 
each name. 


“First, I purchased a cardvertis- 
er about two years ago, advertising 
baby chicks, seeds, binder twine 
or whatever is in particular demand 
at any given season,” he explained. 
“I found the machine was easy to 
operate and economical, too. The 
initial cost is the big item. I get 
the stencils for a dime each and we 
cut them ourselves—you can draw 
any picture on them you want in 
addition to the typed message. 

Mr. McDonald merchandises com- 
plete lines of balanced mixed feeds, 
sells poultry equipment, fertilizer, 
and general feeders’ supplies. For 
some time he has made a specialty 
of pigeon feeds and has been an 
active booster for local pigeon 
clubs. 

“I'm not advocating postal card 
advertising exclusively,”” he con- 
tinued. “I utilize a certain amount 
of newspaper advertising space. 
My commercial feed manufacturing 
radio broadcasts help and I try to 
get as many farmers tuned in as 
possible. I have found that adver- 
tising pieces of my stock and poul- 
try remedy people and those fur- 
nished by my fertilizer manufac- 
turers help get and hold customers 
of the profitable kind. In fact in 
this complex age, we can scarcely 
afford to neglect the advertising 
feature of our business. If we do, 
somebody else may grab off good 
business from us. Let me add this 
with reference to your feed manu- 
facturer's radio advertising. It's 
fine to get others interested. But 
the first step is to be a regular 
listener yourself—get in the right 
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in making feed sales 
for illinois feed dealer 


mental attitude and you will learn 
how to better merchandise the 
feeds in your own store.” 

Mr. McDonald is a dealer appre- 
ciative of advertising helps. He 
realizes that considerable money 
and the use of rare talent is neces- 
sary to turn out the streamers, 
cardboard display material, win- 
dow decoration aids, booklets, fol- 
ders, and other things. So none of 
it goes unused around the Globe 
plant. He says: “If the manufac- 
turers can provide it, surely I can 
distribute it so it will accomplish 
the most good for them and my- 
self.” 

Early in his feed business career, 
he discovered that it is the little 
things that cause feed store fail- 
ures. A little lack of interest in ad- 


vertising, a little carelessness about 
feed store display, a little indiffer- 
ence as to the appearance of a 
feed plant, a little disregard of the 
fundamentals of collections. Added 
together, they make a heavy load 
to carry and with a bit of bad luck 
may eventually put a dealer out 
of business. 

So he looks for the little things 
and when a line added promises 
to show a profit, he takes on that 
line. Some dealers won't fool with 
pigeon feeds, for example. Mr. 
McDonald makes a little extra 
money that way every month in 
the year. It counts up. 

The farm Grange operates in 
Rockford territory and through this 


(Continued on Page Thirty-nine) 


“Someone to see you, Pop!” 
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—good equipment 
(Continued from Page Twenty) 


items used in the manufacture of 
feeds are carried in stock, including 
such items as bran, middlings, lin- 
seed oil meal, soy bean oil meal, 
cottonseed meal, alfalfa meal, roll- 
ed oats, mineral feeds, semi-solid 
buttermilk, etc. 

Besides these feed items, several 
brands of flour are handled, as well 
as salt, oyster shells, poultry and 


stock remedies, poultry equipment, 
hybrid seed corn, fencing, water 
tanks, stock feeders, etc. 

Custom grinding is an important 
part of the business and usually 
forms the opening transaction with 
new customers. When new custo- 
mers see the high quality work 
done, they keep on coming for 
custom grinding and many eventu- 
ally buy the commercial feeds or 
private brand feeds and other pro- 
ducts handled. Because a full line 
of all ingredients used in feeds is 


\ \ 
TAKE MY WORD FOR IT JIM--THERE'S NOTHING . , 


LIKE VITADINE FOR BOOSTING EGG PRODUCTION. 


MAIL THIS COUPON TODAY 
For FREE illustrated Gift Catalog 


Blatchford’s, Dept. 2-0 
aukegan, Illinois 
Please tell me how I can take advantage of 


your new Profit Sharing Plan, and send me 
! your new Catalog of valuable gifts I can earn. 


Name. 


JACK, MY CUSTOMERS 
ALL SAY--IF MAKE 
LAY UKE IT MADE 
‘EM GROW -- THEY'LL 
| WANT MORE VITADINE 
THIS FALL. 


atadine 

FOR QUALITY MIXING 
Yes, Mr. Feed Dealer, there’s nothing to 
equal Blatchford’s VITADINE as an all- 
round, versatile poultry feed. You can offer 
VITADINE to your most particular custom- 
ers in the full knowledge that it will satisfy 
every requirement. 


VITADINE saves time and trouble. It sup- 
plies the vital vitamins, the essential min- 
erals, alkaline sugar, milk albumen and 
other important ingredients, in correctly 
balanced proportions. 

Chicks that thrived on Vitadine last spring 
need Vitadine NOW — mixed in 5% to 10% 
proportions for better egg production. 


Our Formula Service Depart- 
ment is anxious to help with 
all your feed mixing problems 
—to give you the benefit of 
139 years of experience. 


Biatchlords 


WAUKEGAN * 


DR. E. B. OBERG, Chicago, has 
joined the technical staff of 
McMillen Feed Mills, Inc. and 
Central Soya Co., Inc., Fort 
Wayne, Ind. He will direct the 
firm's research and develop- 
aa laboratories at Decatur, 
nd, 


carried in stock at all times, any 
farmer can get anything he wishes 
included in his feeds along with 
his own grains. In other words, the 
mill offers a complete feed service 
in either the manufacturing or sell- 
ing end. 

In addition to custom ground 
feeds, from 25 to 30 carloads of 
feeds are sold annually. All com- 
mercial feeds are purchased in car- 
load lots and most of the raw ma- 
terials used to mix with private 
brand and custom ground feeds are 
brought in half-car or car lots. 
Grains used in private brand feeds 
are bought from mill customers as 
far as is possible. Hog feeds make 
up the greatest seller, with steer 
feeds second and poultry feeds 
third. 

A two-ton truck is kept for de- 
livery purposes and for small pick- 
ups. One man besides Mr. Gag- 
liardo takes care of the business. 
A commodious office is located in 
the front of the building. It is equip- 
ped with safe, adding machine, and 
typewriter. A small amount of 
newspaper advertising is used. 
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Small Diesel 


IFFINVILLE feed mill, Miffinville, 

Pa., started two years ago in an 

old church building and in a 
highly competitive territory, has built up 
a custom grinding business of 150 tons 
of feed a month, sells around 100 tons 
of its own brand of feed and has a 50- 
barrel flour mill which is operated con- 
tinuously. 


M. C. Arndt, owner-manager, stated 
that he requires only two helpers to op- 
erate the business. One man is employed 
in the mill and another man spends most 
of his time outside on deliveries. 

An interesting development in this small 
mill is the recent installation of a 4- 
cylinder 60 hp. G. M. Diesel engine, 
which has reduced power costs about 65 
per cent. This engine is directly connected 
to the main drive shaft and furnishes 
ample power to operate all the machines 
at cne time. The plant is run 18 hours 
daily and the fuel cost for power is 
about nine cents an hour. 


“When we first started,” Arndt stated, 
“I used a tractor engine to furnish the 
power, but as we added other units in the 
mill the engine was under constant strain 
and fuel costs ran high. Then we added 
the flour mill and the engine could no 
longer pull all the machines at the same 
time. Our power costs on a tonnage basis 
are very low, which is an important factor 
in profitable operation of a small feed 
mill. Custom grinding in this area is being 
done at 12 cents per hundred which 
means that the small mill must trim its 
overhead to remain in business. 


One of the principal reasons for Arndt’s 
rapid growth is a selling plan that helps 
to stretch the farmer's feed dollar through 
utilizing his own farm products as far as 
possible. Arndt visits with a farmer, an- 
alyzes his feed costs, and in most in- 
stances is able to prove that costs can 
be lowered, not through use of inferior 
materials, but through better utilization of 
his own home-grown grains, mixed with 
proper ingredients. 

“We have also found it profitable to 
encourage local farmers to haul their grain 
to our mill. Most of this grain can be 
purchased by us on an exchange basis, 
the farmer taking feed, flour, etc., and 
receiving his credit balance in cash. We 
require about 25,000 bushels of wheat an- 
nually for our flour mill and prefer to use 
local wheat at all times. 

Storage bins on the second floor of 
Arndt’s mill hold about 3,000 bushels of 
grain. In addition he erected a one-story 
storage shed near the mill where he can 
hold a reserve stock of 10,000 bushels 
of grain, and 5,000 bushels of corn on 
the cob. The corn crib has open sides 
for free circulation of air. Grain is stored 
in bags. 

Only one truck operates from the mill, 
and deliveries are usually within five 


cuts this mill’s 
cost 65 per cent 


lieves it unwise to solicit business from 
such distances that delivery costs would 
absorb most of the profit. His theory is 
that the small mill properly managed and 
merchandised, can draw sufficient business 
from a strictly local area to make it a 
profitable venture. In fact, he has demon- 
strated that his theory is correct. 


@ HERMAN PETERSON, father of S. E. 
Peterson, E. H. Brown Advertising Agency, 
Chicago, died recently at a hospital fol- 
lowing injuries received in an automobile 


collision. He was 80 years old. 


@ FOSTER KENDALL CO., Carmel, Ind., 
has purchased the Clark & Boydler ele- 
vator, Lebanon, Ind., and has changed the 
name to the Boone Grain & Seed Co., 
Keith Sowers, formerly of Arcadia, Ind., 
is the manager. 

@ HENRY L. RETHMEIER will open a 
wholesale flour and feed business in the 
warehouse which he is building at Little 
Falls, Minn. The building will be 70 feet 
long and 40 feet wide and is to be covered 
with steel sheeting. 


is the one and only 
asset that compe- 


tition cannot un- 
dersell or destroy. 


UNDREDS of successful feed merchants, many 

of whom have distributed Arcady Feeds for 5, 

10, 15 years or more—vouch for the dependable re- 
sults which are blended into every sack bearing the 


familiar Arcady trade mark. 


We are grateful to our many friends for their con- 
tinued patronage and pledge ourselves to do all within 
our power to continue to merit their kind cooperation. 


ARCADY FARMS MILLING CO. 


General Offices—223 West Jackson Blvd. 


LABORATORY 


| 


PROVED 


miles from the plant, because Arndt 
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The stork may have taken one day off 
for Hallowe’en pranks during the month 
of October, but judging by the birthdays 
in the feed industry he was a mighty 
busy bird. And he really delivered some 
top notchers. 

C. Huntington Hooker, president, North- 
ern Milling Co., Wausau, and Ralph M. 
Field, president American Feed Manu- 
facturers association, can hold a mutual 
celebration for both were born October 4. 

October is also one continual series of 
birthdays in the offices of the LaBudde 


designed and built. 
listing. 


co. 

FARMERS ELEVATOR CO. 
Elmore, Minn. 

BROS. 
Elm Grove, Wis 

PACTEYC GRAIN CO. 

airfax, Minn 

FARMERS ELEVATOR & LUMBER 
CO., Green Valley, Wis. 

FARMERS MERCANTILE & 
ELEVATOR CO., Kenyon, Minn. 

FARMERS ;TRADING 
Laurens, 

EAGLE ROLLER MILL CO. 
Lucan, Minn 

FARMERS EXCHANGE 
New London, Wis 

RAPID CITY. "MILLING co. 
Rapid City, S. Dak 

FARMERS ELEVATOR co. 
Redwood Falls, Min: 

FARMERS EL EVATOR Cco., INC. 
Stewartville, Minn. 


Get the faets 


discuss the matter with us. 


Plants Recently Completed 
IBBERSON 


Below are listed a few of the many plants, Ibberson 
Space does not permit a complete 
siinthiaitial shown is plant just completed for 


For your particular trade needs, 
consult us. 
Write us in full confidence. 


Also ask for our FREE Book. 


Feed & Grain Co., Milwaukee. Carl Houl- 
ton, manager of the grain department, 
made his debut October 1. He is an ar- 
dent duck hunter. Next came LeRoy La- 
Budde, who had his important date with 
the stork, October 11, and on October 25, 
his brother, Edward, put in his bid for a 
regular berth at the family table. 


Congenial Bob Crawford, vice president, 
Oyster Shell Products Corp., St. Louis, Mo., 
exhibited his first sales ability on October 
16. He became a father for the fourth 
time last August. 


One of the real old timers in the feed 
jobbing game celebrates his 72nd birth- 
day on October 17. He is Herman 
Deutsch, Deutsch & Sickert Co., Milwau- 
kee. Mr. Deutsch is still active in calling 
on the trade. 


Edw. Reinemann 


& Son 
Reedsville, Wis. 


FARMERS INC. SOCIETY 
oden, Iowa. 
EQUITY gy & TRADING 
CO., Wood Lake, Minn. 
FARMERS ELEVATOR co. 
Wells, Min: 
FARMERS M MUTUAL CO-OP. CO. 
ton, 
FARMERS CO- OP. ELEVATOR CO. 


co-O 


Col S. Dak. 

CASSELTON co. 
Casselton, N. 

ROLLER MILL co. 

ssig, 

GEO. P. EXAUER & SON 
Elkton, S. Dak. 

EAU CLAIRE ELEVATOR CO. 
Eau Claire, Wis. 

MILLING & ElE- 
VATOR CO., Minn. 

JAMESTOWN N CO. 
Jamestown, N. Dak. 

INTERNATIONAL ELEVATOR CO. 
Perham. Minn. 

FARM SERVICE CO. 
St. Cloud, Minn. 

FARMERS & MERCHANTS MILL- 
ING CO., Glencoe, Minn. 

FARMERS co. 
Kingsley, 

FARM SERVICE co. 
Brainerd, Minn 

THE LITTLE ‘ELEVATOR 
Rockford, Ohio. 

EQUITY co- OPERATIVE co. 
Fond du Lac, Wis. 


Costs you nothing to 


EDWARD LA BUDDE 


John H. Barton, president, National Oil 
Products Co., Harrison, N. J. attains his 
half century mark on October 26. He rose 
to top position in his firm in a remark- 
ably short length of time. Another Nopco 
birthday is that of W. R. Ewing who 
celebrates October 12. 

There is also an important birthday 
date at the Blatchford Calf Meal Co., Wau- 
kegan, Ill., this month. W. L. Blows, sec- 
retary, gets a slice of cake on October 11. 
He has been connected with the firm since 
1901. Also born on October 11 was W. A. 
Maney, president and treasurer, Maney 
Bros. Mill & Elevator Co., Minneapolis. He 
has been engaged in the feed business 
for the past 25 years and enjoys num- 
erous hobbies. 

John Manard, John Manard Molasses 
Co., New Orleans, La., arrived on this 
hemisphere October 8. Since the death 
of his father several years ago he has 
been conducting the business and is a 
graduate of Tulane univeristy. 

K. B. Neff has been tipping the scales 
since his first arrival on October 12. He 
is secretary and treasurer of the Exact 
Weight Scale Co., Columbus, Ohio and 
his hobbies are farming and golf. 

Other celebrants for this month are G. E. 
Hillier, manager, feed department, Penick 
& Ford, Ltd., Inc., Cedar Rapids, Ia., Oc- 
tober 31; Fred M. McIntyre, Potsdam Fuel 
& Feed Co., Potsdam, N. Y., former presi- 
dent of the Eastern Federation of Feed 
Merchants, October 21; Russell Hanson, 
Hanson Feed Co., Hollandale, Wis., Oc- 
tober 15, and Paul Gebert, Jr., Lincoln 
Mill, Merrill, Wis. October 16. 

@ GAYLEN HEMPHILL will open a new 


seed store at Ida Grove, Ia. 


@ KARL W. HARTMAN, Napthole, Inc., 
Boonton, N. J., was expected to return 
from his trip to Europe on a Swedish 
boat on October 2 or 3. His many friends 
are anxiously awaiting his comments on 
the war situation. Mr. Hartman, who left 
on the trip immediately following the 
World's Poultry Congress at Cleveland 
last August, was accompanied by his wife 
and son. 
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ed, would eliminate practically all of such 
trouble. 

This discussion was participated in by 
many others at the meeting including Ron 
Yennedy, Des Moines; E. C. Kessler, James- 
town, N. Y., Fred W. Thomas, Detroit; For- 
est Moyer, Dodge City, Kansas; M. F. Cohn, 
Buffalo; A. H. Meinershagen, Higginsville, 
Mo., and W. D. Fleming, Minneapolis. Mr. 
Fleming suggested that the association 
sponsor a code of ethics to be subscribed 
to by the entire industry. 

Principal speakers at the other two gen- 
eral sessions were representatives of the 
federal government, the officers, the Hon. 
Harold E. Stassen, governor of Minnesota, 
and Delos L. James, Washington, D. C., 
agricultural manager of the Chamber of 
Commerce of the United States. 

Mr. James presented a comprehensive 
analysis of basic agricultural problems. 
They are so acute and so far from solution, 
he said, that the member of any industry 
who does not give friendly and apprecia- 
tive consideration to the government agen- 
cies attempting a solution are certain to 
be left behind and lost in the shuffle. 

R. M. Evans, Washington, D. C. admin- 
istrator of the AAA, discussed the sealing 
of corn and the storage of wheat in accord- 
ance with the plan for an ever normal 
granary. It is the intention of the AAA, 
he said, to keep the sealed corn on the 
farm or as close to the farm as possible 
for when released it is all expected to be 
locally resold. 


Wheat, on the other hand, is stored in 
the terminal markets because it must be 
absorbed by industry or sold for export. 
Export bounties must be continued on 
wheat, he said further, or wheat acreage 
would have to be curtailed from the pre- 
sent 60 to 65 million acres to a maximum 
of 50 to 60 million acres which would put 
many wheat farmers out of business and 
on relief. 

Dr. J. W. T. Duvel of Washington, D. C., 
chief of the Commodity Exchange admin- 
istration; F. P. Heffelfinger, Minneapolis, 
president of the National Grain Trade 
council, and John McCarthy, president of 
the Chicago Board of Trade, directed a 
discussion of the grain futures markets. 
Dr. Duvel expressed the desire of his ad- 
ministration to maintain futures trading 
but eliminate all abuses. Concensus of 
opinion among members of the trade was 
that the present biggest handicap to free 
trading was the excessively high margin 
requirements. 

Minneapolis proved a splendid host to 
the convention and entertainment features 
included an informal tea, sightseeing tour 
and dinner for women; Scandinavian night 
party for the men; trips to the Pillsbury 
or Gold Medal flour mills, the Rahr Malt- 
ing plant at Shakopee, Minn., and the 
Betty Crocker kitchens; and the annual 
banquet which was addressed by Bernard 
H. Ridder, publisher of the St. Paul Dis- 
patch—Pioneer Press. 

Before the convention adjourned E. H. 
Sexauer, Brooking, S. D. was elected pres- 
ident to succeed O. F. Bast of Minneapolis. 
Other officers are S. L. Rice, Metamora, 
Ohio, first vice-president; F. P. Heffelfinger, 


“Better Feeding Bigger Profits” 


Better feeding begins with quality products and the dealer who handles 
them as well as the feeder who raises livestock and poultry, profits. 
Stratton Grain Co. takes this occasion of National Feed Week to pay 
tribute to its many dealers who have made possible the progress of the 
feed industry. During National Feed Week and the year ’round Stratton 
pledges its continued support to these dealers in supplying them with 


only the highest quality products. 


MAKE STRATTON YOUR SOURCE FOR — 


Clinton Gluten Feed 


Clinton Toasted N. P. 
Soybean Oil Meal 


WISCONSIN 
DISTRIBUTORS 


Clo-Trate 
Cod Liver Oil 
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Clinton New Process 
Corn Oil Meal 


Clinton Corn Gluten Meal 
Malt Sprouts 
Mill Feeds 
Linseed Oil Meal 
Onyx Dried Grains 


Minneapolis, second vice-president; F. E. 
Watkins, Cleveland, chairman of the ex- 
ecutive committee; Ray B. Bowden, St. 
Louis, executive vice-president; E. G. Ki- 
burtz, St. Louis, secretary and Ron Ken- 
nedy, Des Moines, assistant secretary. 

Meeting held in connection with the Min- 
neapolis convention of the Grain and Feed 
Dealers National association were those 
of the Terminal Grain Weighmasters Na- 
tional association the Chief Grain Inspec- 
tors National association, the Conference 
of State Warehouse Officials and the Sec- 
retaries’' Circle comprising reprsentatives 
of the 22 affiliated associations of the Na- 
tional. L. C. Webster, Minneapolis, secre- 
tary of the Northwest Country Elevator 
association, was elected president of the 
circle to succeed J. F. Moyer, Dodge City, 
secretary of the Kansas Grain Feed and 
Seed Dealers association. The circle pre- 
sented David K. Steenbergh, Milwaukee, 
executive secretary of the Central Retail 
Feed association, with a beautiful electric 
clock as a wedding gift. 

Louisville will be host to the next annual 
convention and the 1941 meeting was 
awarded to Toledo. 

@ PAUL A. UMHOEFER, J. E. Lyons Co., 
Colby, Wis., was married recently to Miss 
Catherine Williams at Madison. 
ARTHUR PURVES DIES 

Death claimed Arthur Stopford Purves, 
veteran member of the staff of Feedstuffs 
and its associated publications, September 
26 in New York City. Mr. Purves, who was 
67, had been in ill health for more than a 
year. 


BETTER 
FEEDING 


Brings 
BIGGER 
PROFITS 


Brewers Dried Grains 
Dawe’s Vitamelk 
All Grades of Grain 


Consign Your Grain to Us 


STRATTON GRAIN CO. 


GRAIN & STOCK EXCHANGE 


MILWAUKEE, WIS. 
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how to solve problem of 


Handling Credit 


through service to customers 


ity in a commercial flock will run at 

least 10 per cent or around 100 birds in 
each flock of 1000. This isn’t much when 
you consider that if these birds are housed 
in pens of 100 birds each it is only one 
bird per month out of each pen. But this is 
a loss of from $70.00 to $100.00 in each 
flock of 1000 birds. Along with this we 
find that many flocks will be carrying as 
high as 15 percent to 20 per cent of board- 
ers during a good part of the season. 
These non-layers may easily create an 
overhead of a couple of hundred dollars. 
Couple these two items together and di- 
vide the answer in halves and you still 
have a substantial loss. Now I don’t claim 
that all of this can be saved because it 
isn't always wise to cull so close that you 
are selling birds that may become good 
producers in the future and, it isn't always 
possible to cull close enough to save all 
of the mortality but I dare say that in 
many cases you can save enough to be 
astounded by the difference. 

The next step is how are you going to 
do it. You can't very well go in to all 
of your accounts once or twice a week and 
cull his birds for him. Yet that is the way 
he is going to achieve maximum results. 
As I see it then it is up to you and myself 
to put across a program in such a way 
that those poultrymen not already follow- 
ing such a program will realize the value 
enough to make the effort to follow it. 
And believe me the extension service or- 
ganization will be a tremendous help to 
you there. 

Our next service is the purchasing of 
eggs. We have found that we are able 
to return our customers at least quotations 
for their eggs at their premises, cases 
supplied. In many instances we have 
been able to return better than quotations. 
We found that the customers took readily 
to this idea. Many of them had been 
shipping to markets where their returns 
averaged a little less than quotations be- 
sides having to pay the cartage and lose 
their cases. 

Perhaps you will be interested in how 
we worked this out. In the first place we 
started with just a few producers and then 
increased as we built our demand. The 
majority of our sales are in boxes printed 
with the individual dealers’ name and in 
a design suitable to him. We located 
dealers that were looking for a depend- 
able supply of local eggs packed in a 
real good package and we found that 
there still were stores doing a business 
of merchandising high quality goods rather 
than just a price line. And these dealers 
are willing to pay a small premium for 
this type of merchandise. We charge 4 


VE IS easy to say that a normal mortal- 
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cents over quotations the year round re- 
gardless of season. 

We are very particular about the 
grading and candling. We use an elec- 
tric grader to speed up operations and to 
cut down as much as possible on mechani- 
cal errors such as you will sometimes have 
in hand grading. This service not only 
helps your customer to move his merchan- 
dise, but, also pays you nearer to the cash 
line for your grain. 

Now we come to our chick and pullet 
service. This is a service whereby, with 
little effort, you can immeasurably help 


H. T. Raymond, Jr., Raymond Bros., Nat- 
tick, Mass., has discovered a successful 
way to handle credit through special 
services which he extends to his trade. 
He explained his plan in a recent talk 
before a gathering of feed dealers at 
State college, Amherst, Mass. The second 
installment of his address is published 
herewith. 


yourself and your customers. If you have 
some good breeding farms in your own 
local community boost his chicks to your 
customers. And boost them enough so that 
when he sells some chicks to someone 
whom you are not selling you will have 
him working for you. But, before you 
boost any breeder make sure that he 
is really doing a good job of breeding and 
hatching. Be sure that his chicks have 
good livability, hatchability, growth, feath- 
ering and that they make all around good 
layers. When you sell chicks to your cus- 
tomers or to prospective customers you 
know that you are selling them the best, 
as you have already taken care of the 
management program. The result is a 
customer so satisfied that when his neigh- 
bors run into some difficulty and come to 
him complaining what rotton luck, he says, 
why don’t you try my feed man. He'll get 
you out of anything if it’s possible. Gradu- 
ally your sales and collections get better. 

In spring you will remember many of 
your customers saying, “I don’t know how 
I'm going to pay for both my feed bill and 
my chicks that are coming next week”. 
Well the chicks come along anyway and 
more than likely are paid for in cash. So 
you again wait for your money. This is 
the start of some accounis getting behind 
and it is darned hard for them to catch 
up. So we formed a chick club. 

We have forms printed up covering a 
payment each week for 25 weeks. We 
start putting out these cards in the late 


fall or early winter. The customer pays 
$1.00 per week for each membership and 
then we have several ways in which cus- 
tomers may use these memberships. 

1. If a customer elects to buy his chicks 
wholly through these cards he buys one 
card for each 300 chicks that he intends to 
purchase. If he intends to purchase 600 
chicks he then pays $2.00 per week for 
25 weeks. 

2. If a customer is going to need some 
equipment for the spring he buys a card 
and receives either $25.00 worth of equip- 
ment and 100 chickens, or he may receive 
$30.00 worth of equipment for his $25.00 
paid in. In other words, he is buying his 
seasonal merchandise on a budget plan 
in advance with a cash discount rather 
than on a budget plan after he receives 
the goods at a long price plus interest. 

It gives you pleasure to see them come 
in and walk away with equipment and 
chicks with smiles on their faces because 
they don't have to say charge it. Now 
you are going to say where do we come 
in. Printed right on each membership card 
which the customer has in his possession 
is “All chicks purchased through this mem- 
bership, it is agreed, will be fed on feed 
purchased through Raymond Brothers & Co. 

A soon as we get all of our members 
lined up as to how many chicks they want 
and what kind they want we take the 
whole group ito our local breeders. We 
then proportion the orders as evenly as we 
can to fill their empty dates. A lot of 
work, yes, but I would rather sell a bunch 
of chicks or equipment that way than to 
make several trips back to collect. And, 
boy, it's good to hear a customer say, I 
never bought my chicks or equipment so 
easy before. 

Selling pullets is the same procedure 
only more like collecting through barter 
or by exchanging. For instance, you have 
a customer who is having a hard time 
trying to catch up on his old bill. He is 
taking care of his current bill very nicely 
but just can't seem to catch up on that bill 
of perhaps $100.00 or so. One day when 
you're calling on him and in going over 
his setup you notice that he has 100 or 
so pullets more than he is going to need 
to fill his laying house. “If I could only 
sell those pullets I could square up my 
bill,” he says. 

A few days later a poultryman comes 
into your office and wonders if you hap- 
pened to see any surplus pullets in your 
travels. You, of course, immediately tell 
him of the party you visited the other day 
and find this poultryman is interested. In 
our case when we get to this point we 
make an appointment which is agreeable 
to both parties and then supply the trans- 
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,ortation to the farm, introduce the two 
coultrymen and leave them to do their 
trading. The result? You have created in 
most cases two new friends. You have 
provided an opportunity for your first 
‘ustomer to clean up the old bill that had 
been bothering both of you. 

Now I have one more item which I 
think has a tremendous bearing on your 
credits and yet may not be a subject that 
should be classified as credit. I refer to 
getting more out of your present customer's 
dollar rather than spreading out into a 
new field if you are looking for new busi- 
ness. This could be a very interesting 
iopic for discussion in itself, but I am just 
going to point out a few of the obstacles 
as I see them. One of the first things to 
bear in mind is, when you start soliciting 
business in a new territory you are im- 
mediately treading on several other deal- 
ers’ toes. You are immediately going to 
wake him up to the fact that there is new 
competition to meet. 

Remember back to the third type of 
credit risk referred to in my discussion of 
the different types of accounts. Don't for- 
get that this type will be one of the first 
customers that you will strike, so far as 
getting a sale on the first or second call. 
With this type you will also have the 
least competition and best of all the 
chances are he is the first one you will 
find wanting to know the best cash price. 
Supposing you do get some good accounts 
from a dealer that is momentarily asleep 
he'll be awake pretty quick when he finds 
some business lost. And then if he is un- 
able to get the customers back he is more 
than likely to retaliate by striking into 
your territory with perhaps worse results 
than you have gained in his territory. 

I don’t mean to imply that you shouldn't 
expand. Every feed dealer makes a drive 
at times for new business because it isn’t 
good for any of us to stand still, which is 
very apt to mean sliding backwards. 
Before you look into new fields, analyze 
the territory you are already supplying. 
Are you getting 100 per cent of the busi- 
ness from your present customers, or are 
there a lot of them that are buying from 
two or three grain men, you being only 
one? Are you handling all of the products 
that go to round out a real modern feed 
business? We have found as we went 
along that there are many items which fit 
nicely into the feed business and which 
the farmers may just as well buy from 
you as elsewhere. I believe, that if you 
will first concentrate on your present cus- 
tomers, to get a little more of that dollar 
that they are going to spend on items 
which you may easily sell them, you will 
build a lot of new business, without hav- 


ing to expect more and new credit risks. 


@ WILLIAM H. EDWARDS, 62, owner of 

the Edwards Flour & Feed Co., Sorento, 

Ill., died recently as a result of injuries 

received in an automobile accident. 

@ GEORGE V. SERVICE has purchased 

the coal and feed business of the late 

W. P. Bauer at Vassar, Mich. 

@ FRANK LITTICK has constructed an of- 

fice building and elevator tor his feed and 

produce business at Dresdon, Ohio. 
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@ C. E. LEACH, Milwaukee has been 
appointed manager of the Feed Supplies, 
Inc., store, Saukville, Wis., to succeed 
Arthur C. Helm. 

@ E. G. AXEL has opened the Farmer's 
Produce store, Swanville, Minn., and will 
handle a complete line of flour and feeds. 
@ MRS. BEATRICE M. FLANNERY, vice 
president and secretary, Atkinson Milling 
Co., Minneapolis, and Miss Edna C. Mc- 
Cabe, farm service division, General Mills, 
Inc., were killed in an automobile acci- 
dent near Little Marais, Minn., September 
2. Mrs. Flannery had been connected with 
the Atkinson Milling Co. for 18 years and 
at the time of her death was in full 
charge of feed sales. 


\ 


\ 
\ 


PREDICTS IODINE CHANGE 

Startling results from the use of iodine 
in poultry feeds will soon be released by 
the Colorado State Agricultural college, 
Ft. Collins, Colo., it is predicted by Dr. 
J. J. Nichols, director of the Iodine Edu- 
cational Bureau. “It is not unlikely,” he 
said, “that feed rations heretofore thought 
to be complete will actually be classed 
as goitrogenic. Furthermore, some new 
levels of iodine may be recommended 
when complete data is available on 
poultry experiments.” The Bureau, with 
offices in New York, helps insure proper 
levels of iodine in seal user’s feeds by 
analyzing samples and advising as to 
mixing problems. formulas and other 
similar procedures. 
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Flanders’ Prayer 


EMIL J. BLACKY 


We wonder what the poppies say 
That row on row so sadly sway 
In Flanders Field above the grave 
Of you who for your country gave 
A lite, endowed until decease, 
With God's eternal love and peace. 
We wonder what the poppies say 
In silent vigil day by day 

That still bloom on to cloak the 


shame 

Of war's grim hand which took its 
claim 

Of death and heart-rent mothers’ 
tears— 


Forgotten in a few brief years. 

We wonder what the poppies say 

As guns again are primed to slay 

So that beside you in the earth 

Another youth might share your 
berth. 


We think we hear the poppies say, 

As bowing in the wind they pray, 

Or is it you we hear implore— 

“God, keep our country out of 
war”. 


@ O. A. CHURCH was elected president 
of the Noblesville Milling Co., Noblesville. 
Ind. to succeed Walter C. Marmon, at a 
meeting held August 29. Mr. Marmon was 
elected vice president and retains his seat 
on the board of directors. Don B. Jenkins 


was elected secretary-treasurer. 
@ JERRY PARKS, popular Kansas City 
millfeed merchant, was married recently. 
The lucky bride is Florence A. Howard 
of that city. 
CONGRATULATIONS, GRANDPA 

Friends of Richard H. Hoyt, Tennant & 
Hoyt Co., Lake City, Minn., are now greet- 
ing him as “grandpa.” A baby boy was 
born to his son, Charles, September 30, 
and it is hard to tell who is happiest— 
grandpap or the new daddy. Mr. Hoyt 
insists that being a grandfather makes him 
feel ten years younger and he has nick- 
named the new Hoyt model “Windy.” 


MacLeod Named New 
Wabasha Executive 


C. B. MacLeod, Chicago, has become 
associated with the Wabasha Roller Mill 
Co., Wabasha, Minn., manufacturers of 
Big Jo flour, as vice president and sales 
manager. Announcement of Mr. MacLeod’s 
affiliation with the firm was made by W. 
B. Webb, president. His new duties be- 
came effective October 1. 

Mr. MacLeod’s experience in the milling 
field began when he joined the Commer- 
cial Milling Co., Detroit, in 1923. He later 
became vice president and general sales 
manager of the concern and left in 1930 
to join General Mills, Inc. For the past 
nine years he has served as sales execu- 
tive in the central division of General 
Mills at Chicago. 

REORGANIZES YEAST FIRM 
Brass Yeast Corp., 741 Frelinghuysen 
ave., Newark, N. J., has recently been re- 
organized through the efforts of Charles 
P. Gulick, founder of the National Oil 
Products Co., Harrison, N. J. The reorgan- 
ized company manufactures bakers’ yeast. 


FOLKS REALLY TURN OUT for the annual picnic of the Northwestern Wisconsin Retail Feed Dealers Club. Shown at the outing held recently 
at Lake Waupagasset park near Amery, Wis., are, upper left, 1. M. Solum, Doughboy Mills, Inc.; S. M. Lien, Northern Supply Co.; “Fergie” 
Fergerson, Edgewood Hatchery & Feed Co., and Harland Larson, Northern Supply Co.; tugging on rope, center, are Phil Tollander, Webster 
Cooperative Creamery, and Fred Christopherson, Milltown Cooperative Exchange; upper right, John LeJeune, Cumberland Milling Co.; holding 
canes at left, Harold Amodt, Rice Lake Roller Mills; Andy Eaton and Oliver Swanson, Doughboy Mills, Inc.; at lower left, Mr. and Mrs. 
George Nyeggen, Nyeggen Elevator, and Jim Bucholz, Ladysmith, Wis.; in the lower right-hand corner at top are shown three generations of 
Niemans of the Turtle Lake Creamery and below, youngsters thrill to tug of war and lament the last of the ice cream. 
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organization, Mr. McDonald has in- 
creased his acquaintance and has 
made it a point to attend fairs, pic- 
nics, and rural gatherings occa- 
sionally to shake hands with the 
folks. He feels that while printed 
advertising is highly important, it 
can be made more effective by the 
right kind of personal contacts. 

The Globe feed business has 
never been bothered by too much 
credit. Only about 5 per cent of 
the total volume is on a credit 
basis. A very small part of this is 
lost. The reason is that Mr. Mc- 
Donald is not like a jury, bound to 
give everybody the benefit of every 
reasonable doubt. On the contrary, 
the burden of proof is on the ap- 
plicant for credit. If there is any 
doubt whatever—even the smallest 
—here’s a feed dealer who lets the 
business alone. No gambling goes 
with him. At least, he cuts the risk 
to the bone. 


@ WILLIAM G. SLUGG, Jr., who is asso- 
ciated with his father in the W. G. Slugg 
Feed Co., Milwaukee, was married to Miss 
Antoinette Wollaeger at St. Robert's 
church, Shorewood, Wis., September 23. 


Calendar 


of coming events 


Michigan Feed Manufacturers and 
Dealers Association, East Lansing, 


Farmers Elevator Association of 
Nebraska, Omaha, Neb........... 
ate October 16-17 


NATIONAL FEED WEEK, Third 
Annual Celebration .... 
October 16-21 


Southern Mixed Feed Manufac- 
turers Association, Biltmore Ho- 
tel, Atlanta, Ga. October 19-20 


Nebraska Grain Dealers Association, 
Fontenelle Hotel, Omaha, Neb.... 


Association of American Feed 
Control Officials, Raleigh Hotel, 
Washington, D. C. November 2-3 


Farmers Grain Dealers Association 
of Iowa, Savery Hotel, Des Moines, 
January 23-24-25 


Farmers Grain Dealers Association 
of North Dakota, Bismarck, N. D. 


DEALERS! GET THE 
PROFIT WAGON 


and Share in 1939’s Record Year 
for Ful-O-Pep Dealer Sales! 


ts Sweeping the Ce 


y Ful-O-Pep Plan to save UP 
to 20% Feeding for Eggs 
1939's Big Talking Point: 

Dealers Report Biggest 
of Sales so fat in Ful-O-Pep 


History- 
Big Ful-O-F 

Campaign 

Magazines. 


_O-Pep Advertising 
n Radio and 


Line up with the line that’s making sales and profit 
history for dealers in 1939! Get the facts ona 
dealership in your community. Write today to 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 
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Grain - Feed Products - Molasses 


Exceptionally Low Price On 


HOMINY, SOYBEAN and MILL FEEDS 


Ask For Carload Prices on 


BLACKSTRAP MOLASSES 


DELIVERED TO YOUR DOOR 


LEE BINCUS. INC. 


225 PRODUCE EXCHANGE NEW YORK CITY 
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in Fox Lake, Wis., and vicinity noti- 
fied their customers that henceforth 
they would sell only on a cash basis. The 
agreement worked splendidly for several 
years but as Robert Burns, the poet, ex- 


GB: September 1, 1932, feed dealers 


pressed it, “best laid plans oft gang 
awry.” Deviations were made and soon 
credit worries were again plaguing the 
dealers. 

On September | of this year, exactly 
seven years after the original agreement, 
the Fox Lake dealers joined hands again, 
this time fully convinced that the cash 
plan is the best method of operating 
their businesses. 

“Due to the fact that we are forced to 
pay cash for our merchandise as it arrives, 
and being unable to carry the load of 


dealers find 


plan is best 


our accounts receivable,” the present not- 
ice to customers reads, “we are forced 
to go on a stricly cash basis on September 
1. All goods must be paid for on delivery. 
When you pay cash you will buy cheaper 
and you are not paying for the other 


POTASSIUM 


NEW YORK: 83 Maiden Lane 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


IODIDE MIX 


fellow’s cost of credit.” 


CHICAGO: 446 W. Grand Ave. 


for POULTRY AND DAIRY SANITATION 


@ Cash in on the many uses of HTH-15 around the dairy, 


Kills Germs 
and Bacteria 


hatchery and poultry house. HTH-15 kills germs... 
Poultrymen use HTH-15, the floating powder, as a dry dust to prevent respiratory 
diseases. Effective as a disinfectant in drinking water and to disinfect poultry 


buildings, brooders, etc. Dairymen use HTH-15 to sterilize all dairy 
keep bacteria counts down and avoid milk rejects. 


MANY ADVANTAGES— Well Aduertised 


HTH-15 is a free-flowing powder that eliminates loss from 
container breakage and that will not freeze or become lumpy. 
It isharmless to dairy metals and is widely advertised in poultry 
magazines. HTH-15 comes in two popular 
a handy measuring spoon packed with each 
can...A postcard will bring complete information. 


WORKS (inc.) 
YORK 


and dai 
sizes wi 


THE MATHIESON ALKALI 


EAST 42nd STREET, NEW 


equipment—to 


Firms signing the notice were C.. S. 
Porter, James Jansen, Fox Lake Produce & 
Hatchery, and A. R. Umbreit, all of Fox 
Lake, and Max Schuliz & Sons, and M. W. 
Lindert, Randolph Implement Co., both of 
Randolph. 

“We're back again,” they exclaimed, 
“and this time its 100 per cent for good. 
The cash basis is the only sane and sen- 
sible way to operate a feed business.” 
@ ANDREW F. LUTZ who operates a re- 
tail feed store at Oneonta, N. Y., and Miss 
Beatrice Finch were married September 
19. The bride was secretary to L. A. 
Wyckoff of the Oneonta Feed & Grain Co. 
@ G. L. F. FEED SERVICE held a grand 
opening of its plant at Canajoharie N. J., 
September 13. More than 400 farmers and 
their families attended. 

@ CARPENTER & ADAMS have purchased 
the feed store, mixing plant, coal storage 
and two warehouses from the Cheeseman- 
Munsil Co., Ellenburg, N. Y. 

@ CLAUDE HEDWORTH and Lee Evans, 
Evans & Hedworth, Remington, Ind., are 
reported to be on the sick list. 


@ PAUL SNYDER, Greenville, Pa., former- 
ly with the Greenville Milling Co., has 
purchased the fertilizer, seed and fur busi- 
ness formerly owned by W. A. Bright. Mr. 
Snyder has announced that he will handle 
a full line of feeds and do custom grinding 
and mixing. 


Pecos Valley Alfalfa Mill 
Hagerman,N.M. . 


TRY OUR 
PECOS SPECIAL 


IT’S BETTER 


Your inquiry would be appreciated. 


Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 
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ILLINOIS 

Yavis-Cleaver feed store and hatchery, 
Carthage, sustained the loss of 4,000 chicks 
and miscellaneous equipment when fire 
damaged its plant recently. Joe Burns is 
anager. 

Standard Seed Co., has been organized 
ci 1929 W. 43rd street, Chicago, by W. F. 
Sinn, E. E. Elder and Loren McClerin. 

Farm Service Co., Minneapolis has pur- 
chased the Kirkland Coal & Feed Co., 
Sycamore. 

John Henricks has completed the con- 
struction of a new feed store at State and 
Rand roads, Arlington Heights. 

Miss Delilah Mehler has opened a feed 
siore in the building formerly occupied by 
the Exchange at Hutsonville. 

John E. Wolf has resigned his position 
at the Farmers elevators, Lanark, and will 
act as distributor for Murphy feeds. 

Walter (Dick) Thiel, formerly of DeKalb, 
lil, has opened the Freas mill, Milledge- 
ville, for business, and has installed a feed 
mixer. 

R. J. Basler Feed & Produce Co., Cobden, 
is remodelling one of its buildings and will 
install a new hammer mill. 

William H. Edwards, 62, wholesale flour 
and feed dealer was found dead in the 
basement of his storage house at Spring- 
field, Ill. 

Farmers Feed & Supply Co., Mendota, 
recently conducted a tour for customers to 
several farms on which stock was being 
fed with the firm’s brand of feed. 

Lake-Cook Farm Supply Co., Arlington 
Heights, is constructing a new 36x60 
buiiding. 


MorTON SALT COMPANY 
WISCONSIN 


MILWAUKEE 


Me 
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@ T. A. KELDER & SONS, New Albany, 
Pa., is erecting a large warehouse and 
storeroom to be used for handling of flour 
and feed at Dushore. 
: 

@ DAVID McMullin, Jr., Philadelphia, Pa., 
suffered a severe loss recently when his 
feed and grain warehouse was destroyed 
by a fire started by three small boys. 


@ SUBLETTE FEED & Supply Co., Sub- 
lette, Va.. sustained a $150,000 loss on 
September 11 when fire virtually destroyed 
its main plant. 

@ GEORGE W. HAXTON & SON, Baxter 
N. Y., sustained a severe loss on Septem- 
ber 18 when fire badly damaged their 
plant. 


Highest Quality 


Prompt Service 


es, etter Feeding 
Brings bigger Protits! 


When Poultry and Livestock make more 
complete use of the feed they consume — when your 
customers get more returns from the feed they buy 
— you both profit. 


IODINE has an important place in every feeding pro- 
gram. Sufficient Iodine helps poultry and livestock make more 
complete use of the feed they consume. Assure your customers 
of sufficient Iodine in their feeds by featuring the Iodine Seal 
of Approval. 


Write for Information.— If the feeds you now sell do not bear the 
Iodine Seal, send us the brand name of the feed and the name 
of the manufacturer. We will send you a novel paper weight, if 
you write Dept. B-10. 


IODINE EDUCATIONAL BUREAU, 120 BROADWAY, NEW YORK, N.Y. 
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HEMICALS, Inc 
Bidg., Cleveland, 


GENERAL BI 
Dept. 10, 418 Republic 


SELL FEEDS FORTIFIED 


witH CARATONE 


|ODINE : 

CONTENT Fa 
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ISSUE VITAPANE MANUAL 
Arvey Corp., Chicago, manufacturers of 
Vitapine, a new glass substitute made of 
transparent cellulose acetate, has anounc- 
ed the completion of an attractive new 
sales manual. The manual tells the com- 
plete story of Vitapine, includes samples 
of the product and reproduces current 
advertising in consumer and trade publi- 


More Feed Per Dollar. 


all farm feeds, giving more digestible nutrients for each dollar, according 
to records of the New York State College of Agriculture. 


More Digestible Nutrients Per Pound. Hominy Feed has 1,704 


pounds of total digestible nutrients per ton. Its average of 85.2% total 
digestible nutrients is unequalled among all common feeds. 


In 1938 Hominy Feed was the best buy of 


For Free Folder giving valuable information about Hominy Feed write— 


e AMERICAN CORN MILLERS FEDERATION 


79 West Madison St., Chicago 


cations. Jobbers may obtain a copy of 
this manual by addressing the Arvey Corp., 
3462 N. Kimball avenue, Chicago. 

@ D. B. SIMMONS, Decker & Simmons, 
Sussex, N. J. has been appointed to fill 
the unexpired term of Bruce L. Hall, re- 
signed, on the board of directors of the 
Eastern Federation of Feed Merchants. 


‘“‘Where to Stop 
When you Go’”’ 


MINN EAPO LIS 
3 Air-Conditioned 


Restaurants 
“Minnesota Terrace 
Nationally Known 

Bands and 

entertainments 
*JOLLY MILLER 


—famous bar and grill. 


*COFFEE SHOP 
—fine foods reasonably 
priced. 


600 rooms from $3.00 
HOTEL 


NICOLLET 


Neil R. Messick, Mgr. 
National Hotel 
(25 Management Co., Inc 
RALPH HITZ, Pres. 


CONNECTING GARAGE 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 
Company 
DES MOINES, IOWA 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN OATS 


WISCONSIN TRADE 
TRY US 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 
FEED MILL SUPERINTENDENT with 20 years 
of wide experience in all phases of feed pro- 
duction. Willing to go anywhere. Refer to 
No. 439, c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN—Twelve years’ experience with 
nationally known firm. Willing to work any 
art of the country. 39 —_ of age, married. 
efer to No. 919, The Feed Bag, Milwaukee, Wis. 


FLOUR AND FEED SALESMAN — Well ac- 
quainted with dealers in Wisconsin, Minnesota 
and Illinois. Excellent sales record—good ref- 
erences. Refer to No. 791, The Feed Bag, Mil- 

ee, 


PLANT EXECUTIVE — Six years’ experience 
with malting plant as manager, also handling 
— buying, feed sales and traffic. Anxious 

work anywhere. Age 30, married. Re- 
o. 793, The Feed Bag, Milwaukee, Wis. 


fer to 


POSITIONS AVAILABLE 
FEED SALESMAN—To sell feeds, dairy feeds 


and poultry feeds. Southeastern U. S. territory. 
ent possibilities for right to 
No. 79A, The Feed Bag, Milwa 


SALESMEN—Experience with live stock and 
er.. Good opportunities for ambitious men. 

rite giving full tee No. 109A, The Feed 
Bag, Milwaukee, Wis. 


PENNSYLVANIA CONVENTION 
The Pennsylvania Millers & Feed Dealers 
association have selected Sept. 27-29 as 
their dates for their annual convention. 
It will be held at Atlantic City. The 
association will also hold a new type 


general meeting at Harrisburg, Pa., June 
20, 1940. 


VERTICAL 
FEED » » 
MIXERS 


Fast, thorough 
mixing of all 
feeds... 

at new LOW 
PRICES 


JACOBSON 
MACHINE 
WORKS, Inc. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


Then there was the smart politician 
who decided to kiss only the babies who 
were old enough to vote. 

* * * 
GENTLE HINT 

Hal: “We have been out walking to- 
gether for three years and I'm thinking 
it's time— 

Lou: “That we got married?” 

Hal: No; that one of us bought a car.” 

* * * 

A woman has two views of a secret— 
either it's too good to keep or it isn’t 
worth keeping. 

* * * 
WILLING TO COOPERATE 

Feed Dealer: “This girl is new in the 
office, son, and it is up to us to teach 
her what is right and what is wrong.” 

Son: “Okay, dad, you teach her what's 
right.” 

* 
MAIDEN’S PRAYER 
Dear Lord, I wish you'd get this 
siraight: 
I know I asked you for a date 
For Saturday, but what I meant 
Was ANYONE but the guy you sent. 


The world’s record high jump for a 
horse is 8 feet, 13/16 inches. One of those 
new fangled automobile horns probably 
scared him. 

* * * 
PRACTICAL KNOWLEDGE 

Feed Dealer: “My wife has dough to 
burn.” 

Customer: “You said it. I've tasted her 
biscuits.” 

* * * 
SUCCESSFUL SURGERY 

Phil: “How's old Bill these days?” 

Frank: “Oh, much better since his op- 
eration.” 

Phil: “Operation? I didn't know he had 
one: 

Frank: “Sure, they removed the brass 
rail that’s been pressing against his foot 
for years.” 

* * * 
SHORT NOTICE 

Broker: “James, is my wife dressed?” 

Butler: “No, sir. She's not, sir.” 

Broker: “You're fired.” 

* * 

A good recipe for making a peach 

cordial is to buy her a drink. 
* * * 
AND DOUBLE INDEMNITY 

Feed Dealer: “Why is a gold digger 
like an insurance policy?” 

Salesman: “Because she has a cash 
surrender value.” 

* * * 
DOWN TO FINE POINTS 

Luke: “Yesterday I told a girl her stock- 
ings were sagging and she slapped me.” 

Hiram: “For the luvva Mike, why?” 

Luke: “She didn’t have any on.” 
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HISTORY UP TO DATE 
Teacher: “Jane, who was Anne Boleyn?” 
Jane: “A flatiron, sir.” 

Teacher: “What do you mean?” 

Jane: “Well, our history book says that 
‘Henry having disposed of Catherine, 
pressed his suit with Anne Boleyn.’ ” 


NEEDED AN OCEAN 

Parson: “Mandy, I’se gwine to lead you 
into dis heah stream an’ wash out every 
spot o’ sin you’s got!” 

Mandy: “Lawsy, Pahson, in dat lil ole 
shallow creek?” 

* * * 

Then there was the telephone operator 
who lost her pay check at the horse 
races because she was so accustomed 
to picking the wrong plug. 


HE HOPES SO 
Milly: “When was your mother mar- 
ried?” 
Spike: “I can’t remember. It must have 
been before I was born.” 


41% Protein 


DIAMOND CORN GLUTEN MEAL 


should be well represented in your 
line of poultry and turkey feeds. 
Diamond adds egg-producing abil- 
ity to laying mashes and supplies a 
definite factor which produces the 
much desired yellow skin color in 
turkeys and broilers. The use of 
Diamond in your mashes means a 
saving on ingredient costs because 
Diamond can replace, in part, the 
higher priced animal protein feed. 


Corn Products Sales Co., New York & Chicago 


duction 


SELL MORE FEED 


Your feed sh ; 
ould furnish poultry f 
‘od e 
iodine during the Fall Wier 
water is consumed an er Secause 


available. Proper iodin 
€9g production and f 


lOFLOW* 
mix with greate 
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arbonate. Easy to mix, b 
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WRITE FOR FREE SAMPLES 


U. S. PAT. OFF. 


CHEMICAL WORKS 
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AN Ginckrodt NEW, 
TRADE MARK REG. YORK 


Don’t forget to say you saw the Ad in THE FEED BAG 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. 
Next time you are in the market for any of table Rolled Oats 
Feeding Rolled Oats 

the products listed here let us furnish 

i i i Feeding Oat Meal 
requirements. Our fast service and quilty 
products make it worth your while to buy Oats 
f Whole Oat Groats 
rom Us. Steel Cut Wheat 
e Ground Oat Groats 


Oat Mill Feed 
FAST SERVICE 


FRUEN MILLING CO. 


Molasses 
MINNEAPOLIS, MINN. 


Pulverized and Bolted 
Screenings 

Steam Crimped Oats 

Steam Rolled Barley 


C. S. HIXON, Pres. L. P. GANNON, Treas. 


The Hixon-Gannon Company, Inc. 


| Main Office 365 Chamber of Commerce, e Minneapolis, Minn. 


Grain Commission 


Experienced Reliable 


Financially Able 


e DULUTH 


MINNEAPOLIS e MILWAUKEE 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screeriings, 
Ground Screenings — write or wire for quotations. 


FHIAWATEHA GRAIN COMPARY 


MINNEAPOLIS, MINN. 


e44e 


Feed Meeting Heid 
In Pennsylvania 


The southeastern Pennsylvania Feed 
Merchants’ association recently held one 
of its periodic meetings at Malvern, Pa. 
The session was presided over by John V. 
Nolan, president. 

Feed merchants and their wives from 
Chester, Montgomery, Berks and Bucks 
counties were in attendance. An illus- 
trated talk on “Pasture Improvement” was 
presented by Raymond G. Waltz, agricul- 
tural agent for Montgomery county. Other 
speakers were §S. L. Horst and President 
Nolan who reviewed the highlights of the 
World's Poultry Congress and Prof. Fred 
A. Colwell of the Berwyn high school. 


VITAMIN MOVIES 
A colored talking motion picture show- 
ing vitamins and the part they play in 
chick health and growth has just been 
completed and is now ready for release 
by Allied Mills, Inc., Fort Wayne, Ind. 
More than a year was required to com- 
plete the photography which was super- 
vised by Prof. E. B. Hart and Prof. J. G. 
Halpin of the biochemistry and poultry 
departments of the University of Wiscon- 
sin. Dr. J. B. Christiansen, also of the 
university, served as technical adviser. 
Commentator was Dr. J. E. Hunter, Allied 
Mills’ director of biological research. Any- 
one interested in obtaining the film for 
educational purposes is requested to write 
John L. Richardson, advertising manager, 

Allied Mills, Inc., Fort Wayne. 


BIG SAVINGS 


TO 
FEED 
MIXERS 


Replaces Dried Buttermilk 
and Dried Skim Milk in 
Your Feed Formulas 


Melkcentrate is a 
specially prepared 32% 
concentrate made from 
dried blood, processed into 
desirable cereal ingredients 
and balanced with dried 
buttermilk and dried whey. 


Used Just Like 
Dried Milk Products 


Write for Descriptive Circular 


RYDE & COMPANY 


Chicago, Ill. 


5425 W. Roosevelt Rd., 
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Union Special Machine Co., 448 N. Frank- 
lin St., Chicago, Ill., recently announced 
a new suspended type bag closing ma- 


chine which is especially designed for use oy ster shell in the 5 
in packing rooms where production is Py LO . 
small and the operation seasonal or part world. 


time. 

This new machine, pictured in operation 
above, is ideal for use when more elab- 
orate equipment is not justified. The ma- 
chine is especially suited for closing bags 
in freight cars or other inaccessible places 
and is recommended also as auxiliary 
equipment to take care of peak loads. 


DEALERS 


YOU MAY SAY 
THESE THINGS 


Oyster Shell is as carefully pre- 
pared for poultry as it could be 
for human consumption. 


There cannot possibly be any 
poisonous matter or rat gathering 
odor in the bag with the big blue 
pilot wheel on it. 


It is ‘the largest 
selling brand of 


OYSTER SHELL PRODUCTS 
CORPORATION 


New Rochelle, N. Y. London, Eng. St. Louis, Mo. 


PILOT BRAND 


OYSTER "SHELL 


Details will be sent upon request. 


Better Built Bags 


TALK asout sacs! 


“W onderful Improvement” 


(Quoted from Customer’s Letter) 


“We received the new.........bags yesterday, 
and certainly want to compliment you on 
the wonderful improvement you have 
made in this brand. It should have a de- 
cided effect on the way the consumer will 
take to it as it is attractive and really 
appealing.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


(WERTHAN) 


BAG FACTORIES - COTTON MILL - BLEACHERY . 


THE MODERN way 


OF ADDING MOLASSES 
TO YOUR FEEDS 


DRIED MOLASSES 
MIX 


Write for Full Particulars 


La Budde Feed & Grain Co. 


MILWAUKEE WISCONSIN 
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MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 
New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


IDENTIFY YOUR FEED 
aft; Ceavta 


OUR advertisement on Universal 

Cardboard Feeders will stay with 

your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—tless contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
good feeding space. One thousand 
feeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full Information 


Generac Co..1Nc 
SON A NEWTON, KANSAS 


JOINS IODINE BUREAU 

Iodine Educational Bureau, Inc., New 
York, announces the appointment of C. N. 
Atwood as associate director. His duties 
will include the selection of advertising 
media, preparing direct mail material and 
handling farm inquir- 
ies. He will also speak 
before sales staffs of 
firms using approved 
iodized products and 
will work with agri- 
cultural colleges. 

Mr. Atwood’s past 
experience makes him 
well qualified for his 
new position. He is a 
graduate of the Uni- 
versity of Wisconsin 
and was former editor 
of the Dairymen’s 
Journal, East St. Louis, Ill. Other Journal- 
istic activities included work with the Olsen 
publications, Milwaukee, and the Poultry- 
Dairy Publishing Co., Mt. Morris, IIl. 

@ OLIN STOUT recently held a grand 
opening for his new feed store, Eva, Ill. 
© 

SEES WAR PREPARATION 
Herbert K. Clofine, milk products dis- 
tributor, Philadelphia, Pa., returned re- 
cently from a two weeks’ vacation in the 
West Indies. While there he reported see- 
ing plenty of war preparations including 
mobilization and mounting of guns in Ber- 
muda and French Martinique. “It really 
was thrilling,” he said, “but, of course, I 
was really glad to get back home again.” 


“SUPER - DUO”’ 
41% 


SOYBEAN OIL MEAL 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 


THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


FOR FEED MIXING 
ANK CARS - BARRELS - DRUMS 


QUALITY AND SERVICE UNEXCELLED | 


CO. 


ARBONATS 


SFRIPLESSO 


& = 
NSUALITY~ 


PRODUC'2 


98% Calcium Carbonate 


REGULAR 
ELECTRO [free-flowing] 
1ODIZED 

MANGANESED 
lODIZED-MANGANESED 
DUSTLESS 
PELLET MACHINE 


The Calcium Carbonate Co. 


42 E. Ohio Street CHICAGO, ILL. 
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NEW SALES MANAGER 

Old Fort Mills, Inc., Marion, Ohio, has 
a; ointed William D. Martin, Fort Wayne, 
Ino., to manage sales at its Marion and 
Harrisburg, Pa,, 
plants. Mr. Martin was 
formerly district man- 
ager of McMillen Feed 
Mills, Inc., Fort Wayne, 
and previous to that 
time served on the 
sales department of 
Allied Mills, Inc., Chi- 
cago, for eleven years. 
He is well known to 
feed dealers in Michi- 
gan, northern Indiana 
and western Ohio. Be- 
fore entering the feed business he was en- 
gaged in farm management. 


FIFTY YEARS’ SERVICE 

A. D. Baker, president, Michigan Millers 
Mutual Fire Insurance Co., Lansing, Mich., 
was recently honored by employees who 
gathered at a luncheon to commemorate 
his 50 years of active service with the 
firm. Mr. Baker entered the employ of 
the company as office boy and field man 
following his graduation from Michigan 
State college and has been head of the 
organization for the past 41 years. He 
was also responsible for organizing the 
Mutual Fire Prevention Bureau, Chicago, 
and served for some time as president of 
that organization. Robert Harris, Harris 
Milling Co., Mt. Pleasant, Mich., was 

spokesman at the luncheon. 
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Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


TENNANT & HoytT Co. 


LAKE CITY, MINN. 


“BIG RETURNS” wich 


Operator says, “Pays us big returns 
every day compared to results we 
were getting before.” 
doubled our capacity with the same 
power,” says another. 
offer allows you to see how Kelly- 
Duplex equipment will increase your 
returns. Ask for details. 


Write today 
The Duplex Mill & Mfg. Co., Springfield, Ohio 


“More than 


Special trial 


Everything for MILL and ELEVATOR 


BAGCO 


ESTABLISHED 1889 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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DENVER 
ALFALFA 
MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 
LAMAR, COLO. 


Merchants Ex e 
ST. LOUIS 


Wooster Brand 
Soybean Oil Meal 


41% Protein 
4% Fat 


Expeller Improved 
Processed Quality 


You Will 


SOYA PROCESSING CO. 


505 PALMER ST. TEL. 59 
WOOSTER, OHIO 
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Classified 


Service our Kone 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


FEED SALESMEN 
Nationally known house offers contract propo- 
sition to experienced men with live stock and 
poultry experience. Must have acquaintance in 
the field. Must own car. Best paying job on 
the road. Give full details of experience. Write 
FA-109, c/o The Feed Bag, Milwaukee, Wis 


FOR SALE 
Sprout Waldron 1/2 ton vertical feed mixer, 
screw conveyor, feed elevator; two sets light 
truck scales. Write HB-910, c/o The Feed Bag, 
Milwaukee, Wis. 


HEALTHIER HENS 
From mashes with UNIVERSAL YEAST Means 
MORE. EGGS. The natural cus- 
tomers that repeat on ashes. Free 
formula service. RICE BORATORIES, INC., 
Dassel, Minn. 


FEED MIXERS SUPPLIES 


Iron-Oxide, Manganese, Sulphur, To- 
bacco Dust, Cod Liver Oil, Yeast, Live- 
stock and Poultry Remedies, Poultry 
Equipment and Tehr-Greeze (Fabric 
Cement). 


VAL-A COMPANY © Chicago, Ill. 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 


502 Corn Exchange Bldg. Minneapolis 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


Norge Pure Cod Liver Oil 
Staley’s Corn Gluten Feed 
Staley’s Soybean Oil Meal 
Big Chief Meat Scraps 


Grain Feed Hay 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 
— grader — polisher — aspirator, one ton 
r hr. A-l condition, guarantee. Write CM-116, 

a "The Feed Bag, Milwaukee, Wis. 


MILL FOR SALE 
Has 30 H.P. motor —used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 


FOR SALE 

1 ton vertical mixer demonstrator complete 
with motor floor level feed. 

1 corn cutter with grader and aspirator, 2,000 
capacity per hour 

— Waldron double runner attrition mill, 
me ive 22 in., rebuilt, $125.00. 

Baur 22-in. with two 20 H 220 volt three-phase 
60 cycle motors and starter. Equipment A-1 con- 
dition-—$250.00. 

Munson CC2 Cutter unit. Practically new. 


$80.00. 
INDUSTRIAL EQUIPMENT CO. 
720 North Jefferson St. Milwaukee, Wis. 


@ A. H. LOIS FEED CO. warehouse, 
Bassett, Wis., was recently destroyed by a 
fire which also levelled a railroad depot 
in that town. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


Vitamin A deficient feeds cause large losses 
from poor fertility, small weak litters, 
stunted growth, low milk and egg produc- 
tion, infections, etc. 


GENUINE CARROT OIL 
will work wonders in all vitamin A de- 
ficient feeds. Why take a chance? 

Nutritional Research Associates, Inc. 
Department 10, South Whitley, Indiana. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Cio-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


EASTERN 


GRAIN ELEVATOR 
CORPORATION 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


Buffalo, N. Y. 


IODINE MINERAL 


“SYNTHA MIXER” — “Biophyl” 


Dependable Vitamin-lodine Products 
ALSO SPECIAL FORMULA PRODUCTS TO MEET SPECIFIC 
NEED — STATE YOUR PROBLEM. 


Address 
SYNTHA PRODUCTS — 868-9 Reibold Bldg., Dayton, Ohio 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill F eeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


RINTING 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 
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A: -rican Corn Millers Federation.................. 42 
A -rican Dairies, Inc 37 
A: rican Dry Milk Inst 19 
A; sdy Farms Milling Co 33 
A. \itorium Hotel 50 
B) ‘chford Calf Meal Co 32 
Ti. Borden Co 10 
Br adway Press 48 
Elevator Corp 44 
Cc'cium Carbonate Co 46 
oital Flour Mills 48 
C.gill, Inc. 50 
Ce eal Grading Co 42 
Classified Advertisements. 48 
Com Products Sales Co 43 
Custom Millers Supply Co uf 
Denver Alfalfa Milling & Products Co........... 47 
Des Moines Oat Products Co..........cccsescssesseee 42 
Deutsch & Sickert Co 48 
Dreyer Commission Co 48 
Duplex Mill & Mfg. Co 47 
Eustern Grain Elev. Corp 48 
Excelsior Milling Co a 
Feed Supplies, Inc..... 46 
Franke Grain Co 5 
Fredman Bag Co 47 
Froedtert Grain & Malting 50 
Fruen Milling Co..... 44 
General Biochemicals, Inc 41 
General Distributing Co 46 
Hiawatha Grain Co 44 
Hixon Gannon Co., Inc 44 
R. R. Howell Co 30 
Hubbard Milling Co 21 
T. E. Ibberson 34 
Iodine Educational Bureau 41 
Iowa Feed Corp 48 
A. E. Jacobsen Machine Works, Inc............. 42 
Jersee Co. 
King Midas Flour Milis 52 
La Budde Feed & Grain Co 45 
Lapp Laboratories 5 
Larrowe Milling Co 15 
Limestone Products Corp. of America............ 5 
Mallinckrodt Chemical Works 

Maney Bros. Mill & Elevator Co... 48 
Mathieson Alkali Works. 40 
Midland Hay & Feed Co 48 
Morton Salt Co 41 
Murphy Products Co 51 
Mutual Fire Prevention 
Myles Salt Co 46 
Napthole, Inc. 8 
National Cottonseed Products Ass’n............. 22 
National Food Co 49 
National Molasses Co 46 
National Oil Products Co 6 
New England By-Products Corp..........scss0 24 
Nicollet Hotel 42 
Northeast Feed Mill 48 
Northern Milling Co 30 
Nutritional Research 48 
Oyster Shell Products Corp..........cececesceseeseee 45 
Phillip R. Park, Inc 49 
Pecos Valley Alfalfce Mill 40 
Chas. Pfizer & Co 40 
Lee Pincus, Inc 39 
Purina Mills, Inc 28 
Quaker Oats Co 39 
The Riebs Co 50 
Ryde & Co 44 
Dr. Salsbury’s Laboratories. 16 
Sargent & Co a 
Soya Processing Co 47 
E. R. Squibb & Sons 13 
A. E. Staley Mfg. Co 5 
A. L. Stanchfield & Co 48 
Stratton Grain Co 35 
Strong-Scott Mfg. Co 3 
Sunset Feed & Grain Co 49 
Swift & Co 49 
Syntha Products Co 48 
Tennant & Hoyt Co 47 
Tobacco By-Products & Chemical Corp......... . 
Toledo Soybean Products Co...........cscssescesesseses 46 
Val-A Co. 48 
Wabasha Roller Mills Co 2 
Waterloo Mills Co 48 


Werthan Bag Corp 45 
White Laboratories, Inc sok 
Wilson & Co 


Firms that spend money to build one will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


FOND DU LAC 


NO-MILK CALF Foop 


Farmers have raised better calves and hogs on No- 
Milk Calf Food for the past 54 years. It is handled 
by more than 1100 dealers who have found No-Milk 
a constant source of profit through satisfied customers. 
You, too, can cash in on the popularity of No-Milk. 
Write today for full information and prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 


WISCONSIN 


CHAMBER OF COMMERCE 
BUFFALO, N. Y. . 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


“ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Sunset Feed & Grain Co., Inc. 


FEED JOBBERS e 


Distributors of: 
C-A WOOD PRESERVER SUNSET BRAND FEED 


(Carbolineum America) 


Pure, honest, anthracene oil. High in flavin, milk albumen, 
The most permanent poultry and milk minerals. 

mite preventative known. 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


(an exclusively milk product) 


come 
STRENGTH, STAMINA 
POWER 


Add These “POWER FACTORS” 
TO YOUR FEEDS BY USING 


LIFE FROM THE SEA 


Your Feed Merchandising support- 
ed by our Research Laboratory — 
Farm proved Formulas—National 
Advertising—Your own individual 
Advertising—A tested and proved 
Sales Building Plan. All of these 
advantages help you build your 
feeds, your brand, your name in 
yeur own trade area. Write for 
complete FREE details. 


PHILIP R. PARK, Inc. 
Dept. FB-10, 608 S. Dearborn St., 
Chicago, 

Mfg. Plant: San Pedro, Calif. 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 


THE FEED BAG — October, 1939 


| 
= 
| 
| 
| 
| 
: 
ar a 
i 
MAN, \MAR j ae 
1008S wer 
j 
i 
j 
j 
> 


RIEBS VIEW 


Vol. 7, No. 10 October, 1939 Milwaukee, Wis. 


WHEN YOUR 


BARLEY 
Coes to Mathet Through 


THE RIEBS CoO. 
I Brings You | 
TOP PRICES 


MICHIGAN BO 


Sy | 


ULEVARD 


WHERE. 


CHICAGO 


=% 


@ The pulse of the a igan Boulevard 
Chicago works and“plays to the tune of its 
thythmic hum: In the most convenient location 

on this famous thoroughfare, Hotel Auditorium 


WITH BATH From $950 
WITHOUT BATH 
FROM 


MICHIGAN AT CONGRESS 


iy 


MALT 
SPROUTS 


FEED BARLEY 


Malt Hulls 
Barley Screenings - Barley Chaff 


\\ 


Always Available 


Wars 


MILWAUKEE 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


a 


GILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 
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_ Provides spacious pleasant rooms, excellent 
AE A} " service and superb cuisine, at reasonable rates. 
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Mean More Business For You? 


Every farmer in your community whose cribs and barns are bulging with 
corn and grain, needs a Concentrate made especially to balance up these 


home grown feeds into better livestock and poultry rations. Do these 
farmers buy feed from you now ? --- 


THEY WILL IF YOU HANDLE 


You Can Get This Business 
You Are Now Losing 


Farmers are tired of selling grains cheap at whole- 
sale and buying back by-products at retail plus 
two freights and high labor costs. But, they will 
buy Murphy’s Concentrates because these supply 
the extra protein, mineral and vitamin substances 
lacking in home grown feeds. 


We Help You Sell Them 


Five years continuous radio advertising has built 
up an ever-increasing demand for Murphy’s Con- 
centrates. This intensive and continued advertising 
sends farmers to our dealers’ stores. Handle 
Murphy’s and get more farmers in your com- 
munity coming into YOUR store. 


It's Easier to Sell Murphy's Concen- 
trates Than It ls to Compete With Them 


Murphy’s Concentrates need not interfere with 
your present line or present business. They will 
bring you extra business without “working your 
head off’. It’s out there waiting for you. Why 
let it get away? 


Write for Particulars of The LIVEST 
Propositica for Feed Dealers TODAY 


Write or wire for full information without any obli- 
gation of any kind. Just let us show you how you 
can easily get this extra business you are now losing. 


Murphy Products Co., Burlington, Wis. 
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King Midas Flour 


Generous in Quality 
But Thrifty to Use 


Benamin FRANELIN, while walk- 
ing along the streets of Philadelphia 
carrying several loaves of bread un- 
der his arm, met the girl who later 
became his wife and con- 
tinued to supply his table 
with good bread. He al- 
ways considered bread the 
best and most economical 
food. Franklin's thrift, in- 
ventive genius and states- 
manship are woven deeply 
into the fibre of American 
tradition. 


"Turrty housewives realize that a “penny saved is a penny 
earned.” That is why KING MIDAS FLOUR is their exclusive choice 
for all types of baking. And, King Midas dealers profit by continual 
turnover created by years of dependable performance and the con- 
fidence and good will of satisfied customers. 


GOLDEN T 
gf FLOUR 
WORTH ALL IT COSTS 
Reg. U. S. Patent Office 
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